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1. MosicuuTeNLHAA 3alIHCKA
1.1. Heanb u 320294 AUCHUILIHHBI

Ilenp Kypca: M3ydeHHE NPAKTUK PEKIAMHOro Jena B cdepe yciayr U Typu3Ma Hapsy C JIpyrMMu
KOMMYHHMKAIIMOHHBIMM TIPOLECCAMM M TEXHOJIOTMSIMHM; B OBJAQJEHUU OCHOBHBIMH TEXHOJIOTUSIMHU
pEeKJIaMHOTO Jiefla, MPHEMOB MEIUa-IUIAaHUPOBAHUS M PEKJIAMHOTO KOHCAJITHHTA; (hOpMHUpOBaHUH
npo(eCCUOHATBHBIX KOMIIETEHIIMH B OOJAaCTH MapKETUHIOBOM U PEKIAMHOM JESTEeIbHOCTH,
OCYIIECTBIICHHS aHATUTUYECKUX, IPOCKTHBIX U MPE3CHTALMOHHBIX pa0dOT B 3TON 00JIACTH.

3azayy IUCUUIUIAHBL

- YCBOEHHE CTYJICHTaMU OCHOBHBIX TEPMHMHOB U MOHATUI B 00J1aCTU PEKJIAMHOTO JIeN1a, UX BKIFOUEHUS
B IPO(eCCUOHATIBHBIN SI3bIK CHELIMAINCTA [10 CEPBUCY U TypU3MY;

- BKJIIOUEHHME B MPO(ECCHOHAIbHBIA 0arak yMEHHs «UUTAaTb» COBPEMEHHYIO peKiIaMmy, opOopMIIsATh
TEXHUUYECKOE 3a/IaHHE€ HA CO3/IaHUE PEKJIAMHBIX IIPOAYKTOB U IIPOU3BOAUTD IKCIIEPTU3Y TAKOBBIX;

- OBJIAJICHHE HEOOXOIMMBIMU TPO(PECCHOHATHHBIMA HABBIKAMH CO3/IaHUS PEKJIAMHOHM IMPOIYKIIWH,
COCTaBJICHUS MEJIMaIUIaHa I PEKIaMHbBIX KaMIIaHWIH;

- (opMHpoBaHHE HABBIKOB MpodeccnoHATbHOTO odopMIIeHUsT W TPOPECCHOHATBHOTO «UTCHHS
pEKIaMHBIX MaTEpUaAlOB Ha NPENIPHUATHIX TypuU3Ma U CEpBHCA,
JAHHOM 00J1aCcTH 1€ATEILHOCTH.

crmoco0oB OpraHu3anuu Jcjia B

I[I/ICIII/IHJII/IHa pPCAIM3yCTCd HAa HHOCTPAHHOM A3bIKC.

1.2. Hepeqeﬂb IVIAHUPYEMBIX PE3yJabTaTOB Oﬁy‘lel-ll/lﬂ no JTMCHMUIIVIMHE, COOTHECCHHBIX C
HHAUKATOPAMH JOCTHKCHHUSA KOMIIeTEeHIInii

Komnerenuus Nuaukaropsl Pe3yabTaThl 00yuyeHus

(Ko 1 HAMMEHOBAHUE)

KOMITeTeHI U
(kK01 ¥ HAMMEHOBAHUE)

VYK-4 Criocoben
IPUMEHSTh COBPEMEHHBIE
KOMMYHHUKaTHBHbBIE
TEXHOJIOTUH, B TOM YHCIIC
Ha MHOCTPaHHOM(BIX)
A3bIKe(ax), A
aKaJeMUYECKOro 1
npodheccuoHaIbHOTO
B3aUMO/IEICTBUSA

VK-4.1 Bsibupaer cTHib
OOLIEHMS HA PYCCKOM SI3bIKE
B 3aBHCHMOCTH OT LEIU U
YCIOBUI MIapTHEPCTBA;
ajanTHUpyeT pedb, CTHIIb
OOIIEHUSI M SI3BIK KECTOB K
CUTYyalusIM
B3aUMOJCHCTBUSA

3Hamb: KOMMYHUKAaTUBHBIE
TEXHOJIOTUH MPOPECCHOHATBHOTIO
B3aUMOJCHUCTBUS B TYPUCTCKOMN
UHIYCTPHUH

Ymemps: BoIOMpATH CTUITH OOIICHUS B
TYPUCTCKON UHIYCTPUU U
OCYLIECTBIISATH B3aUMOJEHCTBHE C
MOTpeOUTENSAMU U
3aMHTEPECOBAHHBIMH CTOPOHAMMU
Bnaoemw: HaBblkamu BbIOOpa CTHUIS
OOIIeHUsI B TYPUCTCKON HHAYCTPHUH H
OCYIIECTBJICHUSI B3aUMOJIEHCTBUS C
NOTPEOUTENIMU u
3aMHTEPECOBAHHBIMH CTOPOHAMU

[1K-1 Brnagenue npuemamu
¥ METOJIaMH pabOTHI C
MIEPCOHAJIOM, METOAAMHU
OIICHKHY KadecTBa U
pEe3yIbTaTUBHOCTH TPyJa
repcoHasna npeanpusaTUs
TYPUCTCKON MHIYCTPUH

[1K-1.2 OcymiectBisier
B3aUMOJICICTBHUE C
MOTPEOUTENIMU U
3aWHTEPECOBAHHBIMU
CTOpPOHAMHU

3uamu: Metonbl paboThI ¢
MIEPCOHATIOM, METO/IbI OIICHKH Ka4eCcTBa
U pe3yJIbTAaTUBHOCTHU Tpy/la IepcoHaia
MPEINPUSATHS TyPUCTCKON HHIYCTPUN
Ymems: npuMeHATh MeTO/1bI pabOoTHI €
MIEPCOHATIOM, METO/IbI OIIEHKH Ka4eCcTBa
U pe3yJIbTaTUBHOCTH TpY/Jla MepcoHaIa




MPEINPUATHS TYPUCTCKON HHITYCTPUHU
Y OCYIIECTBIISTH B3aHMO/ICHCTBHE C
MOTPEOUTETISIMU H
3aWHTEPECOBAHHBIMU CTOPOHAMU
Braoemw: HaBBIKAMY B3aUMOICHCTBUS
C MIOTPEOUTEISIMU U
3aMHTEPECOBAHHBIMH CTOPOHAMH

[1K-3 Brnanenue
CIIOCOOHOCTBIO OLICHHUBATh
U OCYIIECTBJISATH TEXHUKO-
SKOHOMHYECKOE
000CHOBaHHE
WHHOBAIIMOHHBIX TIPOEKTOB
B TYPUCTCKOM MHJyCTPUH
Ha Pa3HBIX YPOBHSIX
(benepanpHOM,
PETHOHAIBHOM,
MYHUIUITATBHOM
(JloxanbHOM) YPOBHE)

[TIK-3.1 OcymectBiser
rpoiiecc pa3paboTKu
TYPUCTCKOTO MPOAYKTa C
HCIOJIb30BaHUEM
WHHOBAIIMOHHBIX
TEXHOJIOTHI

3namb: TEXHUKO-DKOHOMHYECKOE
000CHOBaHNME WHHOBAIIMOHHBIX
MPOCKTOB B TYPUCTCKOM WHIYCTPUH Ha
pasHBIX YPOBHSIX

Ymemv: IpUMEHATH METO/IbI TEXHUKO-
YKOHOMHUYECKOE 0OOCHOBAHHE
WHHOBAIMOHHBIX IPOCKTOB B
TYPUCTCKON MHYCTPUU HA Pa3HbBIX
YPOBHSIX

Braoems: npuMeHSTH METOIBI
TEXHUKO-IKOHOMHUYECKOE 00OCHOBaHUE
WHHOBAIMOHHBIX POCKTOB B
TYPUCTCKOW MHJyCTPUU HA Pa3HBIX
YPOBHSIX

1.3. MecTO IUCHUIJIMHBI B CTPYKTYpPe 00pa30BaTe/ibHOI NPOrpaMMbl

Hucuunnuna (Moodyns) «PexkaaMHas 1esiTeJIbHOCTh B MEKIYHAPOAHOM TypU3Me» OTHOCHUTCS
K 4YacTu, (GopMHUpPYEeMOll ydyacTHHKaMU 0Opa30BaTeNIbHBIX OTHOIIEHHUH OJIOKa TUCHUIUIMH Y4eOHOTO

I1aHa.

Jlisi OCBOGHMSI TUCLMILIMHBL (M0OYas) «PekiaMHble TEXHOJIOTMH B Typu3Me (Ha aHIVIMHCKOM
S3bIKE)» HEOOXOIUMBI 3HAHUS, YMEHUS U BIIaJICHUS, CPOPMUPOBAHHBIE B XOJI€ U3YUEHHUSI CIEAYIOIINX
JUCLUUIUIMH U TPOXOXKIEHUS NpakTUK: JIabopaTopHBIH NMPaKTUKYM IO TEXHOJOTHUSM OpraHU3aluu
TYPUCTCKOH €ATEIbHOCTH, MapKETUHT U OpPEHUHT TYPUCTCKO-PEKPEALIMOHHBIX TEPPUTOPHIA.

B pesynbTare ocBOEHMS JUCLUIUIMHBL (M0Oyis) (HOPMUPYIOTCS 3HAHMS, YMEHHUS M BIAJCHUS,

HGO6XOI[I/IMI>IG A4 U3YUCHHUA CICAYIOIWX AJUCHUINIMH W HOPOXOXKIACHUA MPAKTHUK!

Hayuno-

uccienoBaTenbCkuil cemuHap "OTKpBITBIA Typu3M: HMHHOBAllMM, KpayACOPCUHI, Kojtaboparus",
VYnpapiieHne HTHBECTUIIMOHHBIMUA U MHHOBALIMOHHBIMU IIPOEKTaMU B TypU3ME.

2. CTpyKTYpa THCHUIITHHBI
Obmas TpyA0EMKOCTh IUCHUIUIHHBI cocTaBisier 3 3.e., 108  akamemuueckux 4aca (OB).

CTpyKTypa JUCHUIIMHBI 1151 04HOH (POPMBbI 00yUeHUSI
O6bemM auctuIIMHBL B (OpME KOHTAKTHOW pPabOThl 0OydYaromuxcsi ¢ TMeAarormiecKuMu
paboTHUKaMu ¥ (WJIK) JHUIIAMH, TPUBIEKAEMBIMH K peajn3aluud 00pa30BaTeIbHOW MpOTrpamMMbl Ha
WHBIX YCJIOBHSX, IPU MTPOBEICHUH YUCOHBIX 3aHITHUIM:

Cemectp | Tun yueOHBIX 3aHATHIA KonnuectBo
4acoB
2 Jlexun 10
2 Cemunapbl/mabopaTopHblie pabOThI 20
Bcero: 30

O6beM AUCUMIUTUHBL (MOyJIs1) B GOpME CaMOCTOSITENIbHON pabOoThl 00YYarOIIMUXCSl COCTABIISET
_78  akanemuueckux 4yaca(oB).




The total labor intensity of the course is 3 credits, 108 academic hours.

The structure of the course for full-time education
The scope of discipline in the form of contact work of students with teaching staff and (or)
persons involved in the implementation of the educational program on other conditions, during training

Sessions:
Semester | Type of training session Number of
hours
1 Lectures 10
1 Seminars 20
Total: 30

The volume of the discipline (module) in the form of independent work of students is 78
academic hours (s).

3. Coep:xaHue TUCHUIIMHBI

peKJIamMbl

HaumenoBanue pa3jaeia Conep:xanue
JTUCIHHUILINHDI
Tema 1. IlonsiTHEe W CYLIHOCTH [Ipenmer, cymHOCTH M 3aJaud  COBPEMEHHOM

The concept and essence of
advertising

PEKIIaMbl, €€ MECTO B CHCTCMC MAapKCTHHIOBBIX
KOMMYHHKAIUH. Mudsr PEKIIaMHOTO aeda.
Crennuka yciryru Kak o0ObeKTa peKIaMHUPOBAHUS.
OcCHOBHEBIE IIPUHIUIIBI W 0COOEHHOCTH peKHaMHOﬁ
NEeSATEILHOCTH B Typu3Me. PazHooOpa3ue moaxoioB
K OIIPCACIICHUIO PCKIIaAMBI. XapaKTepI/ICTI/IKa
OCHOBHBIX (yHKIMH pekiambl (IKOHOMHUYECKa,
conralJibHasd, KOMMYHHKAaTHUBHAA,
oOpasoBarenbHas/BocniuTaTenbHast). Lenn u 3amaun
PEKIIaMBI B TYPU3ME

The subject, terms and tasks of advertising, its role
in the system of marketing communications.
Advertising myths. Basic principles and features of
advertising activities in tourism. A variety of
approaches to advertising activities. The main
functions of advertising (economic, social,
communicative, educational / educational). Goals
and objectives of advertising in tourism.

Tema 2. Tpaguuum u coBpeMeHHOE
COCTOSIHHE PEKJIaMBbI

Modern Advertising

Bo3HuKHOBEHHE €BPOTIENHCKON peKIaMbl KaK 0c000T0
BuJa 6usHeca. [lyTeBoauTeny — nepBblid BUA Ne4aTHON
pexyiaMbl Typusma. TUIoaorus myTeBOAUTENEH.
OcobeHHOCTH, TEHACHIIUN U TPOOIEeMbI pa3BUTHS
OTCYCCTBCHHOI'O PbIHKA PCKIaMBbI. Bo3MmoskHocTH
HOBATOPCTBA U TBOPUCCTBA B PCKIIaMC.

European advertising as a special school of advertising.
Travel guides as the first printed tourism advertising.
Typology of guidebooks. Features and trends of the
tourist advertising market. Innovations and creativity in
advertising.




Tema 3. PexiiaMa B KOMILIEKCE
MapKeTHHIa

Advertising in the marketing mix

IlonsiTHE cHCTEMBl MaPKETUHIOBOM KOMMYHHUKALIUH,
€€ pOJIb B KOMIIJICKCEC MapKETHUHTIA.

B3anmMocBs3b PEKIIaMbl C OCHOBHBIMHU CpCACTBAMU
MapKETUHI'OBBIX KOMMYHI/IKaI_[I/Iﬁ .MapKeTI/IHFOBBIe u
COMOKYJIBTYPHBIC UCCIICAOBAHM ITPU IMJIAaHUPOBAHU A
" IIOAT'OTOBKE PEKIIAMHBIX KaMIIaHUM. MCTO,I[BI
PCKIIaMHOT'0 UCCJICAOBAHUS PbIHKA.

The concept of a marketing communication system, its
role in the marketing mix.

The relationship of advertising with the main means of
marketing communications. Marketing and socio-
cultural research in the planning and preparation of
advertising campaigns. Methods of advertising market
research.

Tema 4. ConuaabHo-
ICUXO0JIOTHYEeCKHEe OCHOBBI
peKJIaMbl

Social and psychological features in
advertising

Pexnama KaK METO/ YHpaBJICHUA JJFOAbMU.
Ucnons3oBaHue B PEKIIaME€ OCHOBHBIX MOJI0KEHUH
TCOPHUU KOMMYHHUKAIHU. Bnusanune XapaKTCPUCTHK
ueneBoﬁ ayJJUTOpUU Ha IIPOLECC BOCHPUATUSA
peKJIamBbl. OcobenHoctu ¢dbopmupoBaHus
POCCHUICKOIO PpPBIHKA, POCCUHCKOTO Typu3Ma H
pOCCHIICKOM pekJlaMbl. PeknaMHOe NpOABUKEHUE
HEWMHHIa W OpeHIWHTra. bpeHawHT W peOpeHIuHT
POCCUICKHUX KOMIIAHUM.

Advertising as a method of managing people.
Advertising and the theory of communication.
Target audience and perception in advertising.
Features of the Russian market: Russian tourism and
Russian advertising. Naming and branding. Branding
and rebranding in travel agencies.

Tema S. HopmaTruBHO-nipaBoBast
0a3a peKk/J1aMHOM JeATeTbHOCTH

Legal aspects of advertising

®enepanbHblil 3akoH «O pexname». Bepeus 2003 r.
C MOCJEAYIOMKNMU TONpaBKaMu. MeKIyHapOaHbII
KOJIEKC PEKJIaMHOM IIPaKTUKH, NPUHATHIN B [lapuke
B 1987 .

HpaBOBLIe ACIICKThI pCKHaMHOﬁ ACATCIIBHOCTH.
OO0111eCTBEHHBIN KOHTPOJIb 38 PEKIaMOU.

Federal Law "On Advertising". 2003 version with
subsequent amendments. International code of
advertising practice adopted in Paris in 1987.

Legal aspects of advertising activity. Public control
over advertising.

Tema 6. Kinaccuduxkanus u
XapaKTEePUCTHKA PEKJIAMHBIX
cpeacrs

Classification and characteristics of
advertising

TlousTe U OCHOBHEIE IIoaXodbl K Knaccmbmcaunn
PCKIIaMHBIX CPCACTB. XapaKTepI/ICTI/IKa JJIEMCHTOB
CPENICTB peKJIaMbl (TEKCT, U300pakeHHe, 1BET, CBET,
3BYK, IIPU(T, PUCYHOK, rpauuecKre JIEMEHTHI).
VYcnoBust BEIOOpa PEKIaMHBIX CPEJICTB.

The concept and basic approaches to the
classification of advertising media. Characteristics of
the elements of advertising media (text, image, color,
light, sound, font, drawing, graphic elements).
Reasons for choosing advertising.

Tema 7. PazpaboTka peKkiaMHOM
NMPOAYKIHH

MeTtoauka pa3pabOTKH peKIaMHBIX MaTePHAIIOB.
CtpyKTypa PEKJIAMHOTO oOpareHus U




Promotional materials development

XapaKTepUCTHKA OCHOBHBIX AJIEMEHTOB BepOabHOM
gacTH (CJoraH, 3arojloBOK, OCHOBHOW pPEKJIaMHBIN
TEKCT, 9x0-(pa3a). [Ipuembl co3maHus peKIaMHBIX
COOOILIEHUN.

Breibop cpeacTtB  pacmpoCTpaHEHHS  PEKIIAMBI.
HpeI/IMYH_IeCTBa N HCIOOCTAaTKH OCHOBHBLIX CpPCACTB
pacupOCTpaHEHUS PEKIIAMBL.

Characteristics of promotional materials.

The structure of the advertising message and the
characteristics of the main elements of the verbal part
(slogan, title, main advertising text, echo phrase).
Techniques for creating advertisements.

Choice of advertising media. Advantages and
disadvantages of the main means of advertising
distribution.

Tema 8. Cnennduka pexjiaMmbl B
Typusme. @opmupoBanue Openaa
TOBapa, JecCTUHAIMI

Advertising in tourism. Branding in
tourism.

OCHOBHBIE IOHATHS U LHECJIU PCKIIAMHBIX KaMIIaHUH B
TYPU3MC: 9KOHOMHNYECKHUEC, UMHUIKCBBIC u
COIIMAJIBHBIC. CDaKTOpBI, BIIMAOIIMUE Ha BLI60p u
dbopMUpOBaHHE PEKIAMHBIX IIeJIeH: OOIIMe Iean
Pa3BUTHUA NPCAIIPUATHA, MAPKCTHHIOBAsA CTPATCIUsA
(GUPMBI, COCTOSHUE LEJIEBOM ayJUTOpUHM H T.1.
B3auMoCBsI3b  MapKETHMHTOBOM M peKJIaMHOH
crpateruii ¢upmbl. DakTophl BEIOOpA PEKIAMHBIX
CTpaTel"I/Iﬁ 1 X OCHOBHBIC THUIIBI.

Pexnamuple BOHHBI M KOHKYPEHTHOE IIOBEJICHHE
pexnambl. PexiiaMHbIil OpeHAMHT B TypuU3Me U
cepBuce. bpeHauHr  mpoAyKTa,  JAECTUHALMH.
Ocobennoctu popMupoBaHUs

Basic concepts and goals of advertising campaigns in
tourism: economic, reputational and social. Factors
influencing the choice of advertising goals, company's
marketing strategy and target audience analyses. The
relationship between marketing and advertising
strategies of the company. Factors of choice of
advertising strategies and their main types.
Advertising wars and competitive behavior of
advertising. Advertising branding in tourism and
service. Product branding, destinations. Formation
features

Tema 9. Opranusanus u
ynpaBJieHHe pPeKJIAMHOM
AeATeIbHOCTHIO B cepe Typusma

Advertising campaigns in tourism

PexnamHble areHTCTBa M UX POJb B OpPraHU3ALUU
pexiaMHoro Ou3Heca. TUTBI U QYHKIMHA PEKITAMHBIX
areHTCTB. OpraHu3annoHHOe MIOCTPOCHHE
pekinamMHbIX are’TcTB. Cnenuduka oOpraHu3alnuu
TBOpueckux pabor. KonTakrop, KpusiTOp, apr-
JUPEKTOp M OCOOEHHOCTH  MX  paboTHL..
Opranu3anuss  B3aUMOOTHOILEHHH  «peKIaMHOe
areHTCTBO — KJIMEHT.

[TnanupoBanue PEKIIaMHBIX KaMIaHWUH.
Omnpenenenne oObekTa (agpecara) M CyObeKTa
pexnambl. Pa3paboTka MOTHMBAa M CTHJIS PEKJIAMBbI.
Breibop  cpeacTtB  pacmpoCTpaHEHHS — PEKIIaMBbl.
OCHOBHBIE napamMeTphbl " STarbl




MCAUAITIAHUPOBAHU A B PECKIIaMHOM ar€HTCTBEC
IIOJIHOI'O IIMKJIA.

MexnayHapogHble U POCCUMCKME  BBICTAaBKHU
TypUCTCKOTO Ou3Heca. JlesSTeNnbHOCTh TYPUCTCKHUX
ar¢HTCTB U Hpel[HpI/ISITI/Iﬁ CCpBHUCA Ha BBICTABKaX H
PR-MeponpusTusx

Opranuzanuu peKIaMHOM JEATEIbHOCTU.
®ectuBanu U BbicTaBku pekiambl CKT. Pexiiamubie
areHTcTBa M MX (yHKiuu. TexHuueckoe 3anaHue
AJI PEKJIIaMHOTI'O ar€HTCTBA.

Advertising agencies and their role in the organization
of the advertising business. Types and functions of
advertising agencies. Organizational structure of
advertising agencies. The specifics of the organization
of creative work. Contactor, Creator, Art Director and
features of their work. Organization of relationship
"advertising agency - client".

Planning of advertising campaigns. Definition of the
object (addressee) and the subject of advertising.
Development of the motive and style of advertising.
Choice of advertising media. The main parameters and
stages of media planning in a full cycle advertising
agency.

International and Russian exhibitions of tourist
business. Activities of travel agencies and service
enterprises at exhibitions and PR events.

Tema 10. D¢ dexTBHOCTH
PEeKJIAMHOM JeSITeJIbHOCTH

Advertising Efficiency

[Tonsatne 3¢ (HheKTUBHOCTH PEeKIIaMbl, OCHOBHBIC
NoKa3aTesu OLIEHKHU 3¢ EKTUBHOCTH.
Pazmume  Mexay — dQQEKTHBHOCTBIO B
MapKeTuHre M 3(PQPEeKTUBHOCTbIO B pEKJaMe.
[loHsiTHE NOSUIBHOCTH KJIMEHTAa U METOIbl €€
n3mepenus. [lonsTue neneBol ayguToOpuu U
MeTonbl  ee  ¢opmupoBaHua. OleHOYHBIE
HCCIIEIOBaHUS pEKIIaMBl: TECThI Ha
3allOMUHAaHUE U yOEOUTENbHOCTb, TECThI
KOMMYHMKAIIMU, OILIEHKa HEMOCPEICTBEHHBIX
OTKJIUKOB, (OKYC-TpyIIbl, (pU3NOJIOTHYECKUE,
KaJpoBble M BHYTPU DPBIHOYHBIE TECTHI.

[Tcuxomoruueckas 3¢ PeKTUBHOCTH
IIPUMEHEHHUS PEKJIaMBI. Onenka
SKOHOMMYECKON 3()(PEKTUBHOCTH pPEKIAMHBIX
MEpONPUATUI

The concept of advertising effectiveness, the main
performance evaluation indicators. The difference
between marketing effectiveness and advertising
effectiveness. The concept of customer loyalty and
methods for measuring it. The concept of the target
audience and methods of its formation. Advertising
evaluative studies: memorization and persuasiveness
tests, communication tests, immediate response
assessments, focus groups, physiological, personnel
and in-market tests. Psychological effectiveness of
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advertising. Evaluation of the economic efficiency of
promotional activities.

4. O0pa3oBaTe/ibHbIE TEXHOJIOTHH

Y4eOHBIX  3aHATHH 1O

Hns

MIPOBEICHUS

JUCHUITIINHE

HCIIOJIB3YIOTCA

pa3iInyHbIC

oOpa3oBatenbHble TexHOJOruu. J{is opraHuzanuu y4eOHOTO Ipolecca MOXKET ObITh HCIOJIb30BAHO
ANEKTPOHHOE 00ydeHne U (M) JUCTAHIIMOHHBIE 00Pa30BaTeIbHBIC TEXHOIOTHH.

5. OneHKa JIAHUPYEMBIX Pe3yJbTATOB 00y4YeHUs

5.1 CucreMa oleHUBAHUA

®opMa KOHTPOJIS Makc. K0J1u4ecTBO 0aJ1JI0B
3a oxny Bcero
padory
Texynui KOHTPOJIb:
- gblcmynjieHue ¢ 00KNa0oM Sbannos 15 6annos
- yyacmue 8 OUCKYCCUU HA CeMUHAape 5 6annos 15 6annos
- mecmuposatue 15 bannos 15 6annos
- KOHMpPONbLHASL paboma 15 bannos 15 b6annos
[IpomexyTouHas aTTecTanus 40 6annoe 40 6annos
(oxzamen)
Hroro 3a cemectp 100 6annos

[TonmyyeHHbIN COBOKYIHBIN pe3yabTaT KOHBEPTHUPYETCS B TPAJIUIIMOHHYIO KAy OLICHOK U B
mKaity oueHok EBporelickoil cucteMsl nepeHoca u HakorieHust kpenutos (European Credit Transfer
System; nanee — ECTS) B cooTBETCTBUM € TaOIUIICH:

[Tkamna
100-6amnpHast mkana | TpaaumuoHHas IIKaia ECTS
95 —100 A
8394 OTIMYHO B
68 — 82 XOpOLIOo 3a4TEHO C
56 — 67 D
50 _55 YJIOBJIETBOPUTEIHEHO E
20-49 FX
0_19 HEYJIOBJIETBOPUTEIHEHO HE 3a4TEHO F

5.1 Grading system

Form of control Max. number of points
For one unit Total

Current control:

- poll 5 points 30 points

- participation in the discussion at the seminar 5 points 10 points




11

- control work (through)

| 20 points 20 points

Intermediate certification - credit with an assessment 40 points

Total per semester

100 points

The resulting cumulative result is converted into the traditional rating scale and into the rating
scale of the European Credit Transfer System (ECTS) in accordance with the table:

100- point scale Traditional scale ECTS scale
95— 100 Excellent A

83-94 B

68 — 82 Good passed C

56 — 67 D

50 55 Acceptable E

20 -49 : FX

0_19 Unpublishable unpassed =

5.2 KpnTepml BBICTABJICHHUSA OLCHKHU IO TUCHUIIIMHE

Baaasl/ | Ouenka mo

Ixana | aucOMIJIMHE
ECTS

KpnTepml OICHKH pe3yJ/ibTaTOB Oﬁy‘leHl/Iﬂ o JMCUHMIIJINHE

100-83/ | ortnmuunO/
AB 3a4TCHO

BricTaBisieTcst 00yJaromeMycsi, eClii OH IIIy0OKO U POYHO YCBOMII TEOPETHYCCKUHN 1
MPaKTHYECKUI MaTepuall, MOXKET IPOJAEMOHCTPUPOBATH 3TO HA 3aHITHUSIX U B XOJIC
MPOMEKYTOYHO# aTTeCTaIHH.

OOyuaroMicst UCUEPIIHIBAIOLIE U JIOTHYECKU CTPOWHO M3JIaraeT y4eOHbI MaTepHa,
YMEET yBSI3bIBATH TEOPHIO C MPAKTHKOM, CIIPABIISIETCS C PEIICHUEM 3a/1a4
npodecCHOHANBLHON HANPABICHHOCTH BBICOKOTO YPOBHSI CII0KHOCTH, MIPABUIILHO
00OCHOBBIBACT MPHHSATHIC PELICHHUSL.

CBO0OOIHO OPUEHTHPYETCS B yUeOHOM U MPOo(hecCHOHABHOM JIUTepaType.

OrieHKa MO JUCHUIUINHE BBICTABISIIOTCA 00ydaromeMycs ¢ y46TOM pe3yIbTaToB
TEKyLIeH U IPOMEXYTOUHOM aTTECTALUM.

KomnereHuuny, 3aKperui€HHbIe 32 JUCHUILTMHON, COPMUPOBAHBI HA YPOBHE —
«BBICOKHI».

82-68/ X0porro/
C 324TEHO

BricTaBisiercst o0ydaronieMycsi, €ClIi OH 3HaeT TEOPETHUECKUIT U PaKTHUECKUi
MaTepHal, FPaMOTHO U 10 CYILECTBY M3JIaraeT ero Ha 3aHATUSIX U B XOJ€
MPOMEKYTOUHON aTTECTALNU, HE IOMyCKasl CyIECTBEHHBIX HETOUYHOCTEH.
OOyuaronuiicst MpaBMIILHO IPUMEHSET TEOPETHYECKNE TTOJI0KEHUSI IPU PEILICHUH
MPaKTHYECKNX 33/1a4 Npo(eCCHOHATLHOM HANPaBICHHOCTH PAa3HOTO YPOBHS
CJIO’KHOCTH, BJIaZieeT HEOOXOAMMBIMHE IJISl 3TOTO HaBbIKaMU M PUEMaMH.
JlocTaTo4HO XOpOLIO OPUEHTHPYETCs B yueOHOH U NpodhecCHOHATIbHOM TuTeparype.
Or1ieHKa Mo JUCLUIUINHE BBICTABILIIOTCA 00yUaromeMycs ¢ y46TOM pe3yIbTaToB
TEKyLIeH U IPOMEXYTOUHOM aTTECTALIMHU.

KomrneteHuny, 3aKperui€HHbIe 32 JUCHUILTMHON, COPMUPOBAHBI HA YPOBHE —
«XOPOILHIA».

67-50/ yIIOBIIETBO-
D,E purenbHO/
3a4TCHO

BricTaBistercst o0ydaronieMycsi, €ClIi OH 3HaeT Ha 6a30BOM YpOBHE TEOPETHUYECKUI
MPaKTUYECKU MaTepual, AOIMyCKaeT OT/IeJIbHbIC OUTMOKY IIPH €T0 U3I0KEHUH Ha
3aHATHUSIX U B XOZI€ IPOMEKYTOUHON aTTeCTallUH.

OOyuaronuicst UCTIBITHIBACT OTIPE/ICTIEHHBIE 3aTPy THEHUS B IPHMEHEHUH
TEOPETHYECKUX TOJIOKEHNH ITPH PEIICHUH MTPAKTHYECKHUX 3a71ad MPpOoQecCHOHaTbHON
HAaIpaBJIeHHOCTH CTAHJIapPTHOTO YPOBHSI CIIOKHOCTH, BIaJI€€T HEOOXOUMBIMH IS
3TOro 0a30BBIMH HaBBIKAMHU M IPUEMaMH.

JleMOHCTpHpYET AOCTATOUHBIN yPOBEHb 3HAHUS YIEOHOM JINTEPATYPHI 10 JUCIUIUINHE.
OrieHKa M0 JUCHUIUINHE BBICTABILIIOTCS 00yJaromeMycs C yI6TOM pe3yIbTaToB
TEKyLIeW U IPOMEXYTOUHOM aTTECTALIMHU.

Komnerenmum, 3akperiéHaple 3a JUCIUTUTMHON, cOPMUPOBAHBI HA YPOBHE —
«JIOCTATOYHBIN».
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Baisl/ Onenka nmo Kputepun oueHkn pe3yaibTaToB 00y4eHUsI 10 JUCUUIJIMHE
HMIxana | gucHUIIAHE

ECTS
49-0/ HEYJIOBJICT- BricTaBnsiercs obyuaromemMycsi, €Cii OH He 3HaeT Ha 6a30BOM ypOBHE TEOPETUUECKUI
F FX BOPHTEIIBHO / | H MIPaKTUIECKUNA MaTepual, IOMyCcKaeT rpyOble OIMUOKH MPH eTro N3JI0KECHUN Ha

)

3aHATUAX U B X0JI€ IPOMEKYTOUHON aTTECTALIHH.

OOyJaronuics HCTIBITHIBAET CEPHE3HBIC 3aTPYAHEHHS B IPUMEHEHHH TEOPETHIECKUX
TIOJIO’KEHHH MTPH PEIICHUH NMPAKTHUECKHUX 3a1ad MPOQEeCCHOHANBHON HAIIPaBICHHOCTH
CTaH/IAPTHOTO YPOBHS CI0KHOCTH, HE BlIaJIceT HEOOXOIUMBIMH JUTSA 3TOTO HaBBIKAMH U
NIPUEMAMH.

JleMoHCTpHpYeT (parMeHTapHbIe 3HAHHS Y4eOHOI JIUTepaTyphl IO TUCLUIIIIMHE.
Or1eHKa 1Mo AMCIMIUIMHE BBICTABILIFOTCS 00yYaronieMycs ¢ y4ETOM pe3yIbTaToB
TEKyLIeH U IPOMEXKYTOUHOM aTTECTALIMH.

KomnereHnuu Ha ypoBHE «JOCTaTOUHBIN», 3aKpEIUIEHHBIE 3a JUCLUIUIMHON, He
c(OpMHUPOBAHBI.

HE 3a4TCHO

5.3 OueHounblie cpeacTBa (MaTepHaJibl) [JIsl TEKYIIEro KOHTPOJISI YyCHeBaeMOCTH,
NMPOMEKYTOYHOM aTTeCTANNMH 00y4AIOMIUXCS 110 TUCHUIIHHE

BOHpOCLI AJI IIOATOTOBKU K 5K3aMCHY':

1. [TonsiTre U CymHOCTH pekiaMbl. Pa3Ho0Opasue moaxo10B K ONPEAeICHUIO PEKIIaMBI.
2. Lenu u 3anaun pexsiampl. OYHKIIUU peKIaMbl. 3a1a4d PEKIaMbl B TYPU3ME.
3. Bunel pexiambl, BeIIENSIEMbIE IO Pa3HbIM KpuTepusiMm. OcoOEHHOCTH KOMMEPUYECKOM U

COLIMAJIBHON PEKJIAMBI.

Knaccugukanus pexiaamsl B TypU3Me.

3apokJeHue pexiaambl B J[peBHEM MUpE.

Pexnama B 3anaanoit Espone u CIIA.

Hcropus pexitamsl B Poccun.

Mecto pexiiaMmbl B CUCTEME MapKETUHIOBOM KOMMYHHKALMU. B3auMocBs3b pexiiamsl ¢
JIPYTUMHU CPEICTBAMU MapKETUHIOBBIX KOMMYHUKALUN (KOMMEPUYECKOH MpornaraHioi, JHYHbIMU
poAaKaMH, CTUMYJIMPOBAaHHEM COBITa, CBSI3IMH C O0IIECTBEHHOCTBIO).

N GaA

9. ITonsiTne n ocHOBHBIE HHCTPYMEHTHI BTL-pexiiamsl.

10. BTL-pexnama u koHuenuus o01ei NpoJoKUTEIbHOCTH )KU3HU MPOTYKTA.

11. MepueHIai3uHT U peKJIaMa Ha MeCTe MPoJaXK Kak MHCTpyMeHThl BTL — pexknamsl.

12.  Crumynupoanue npojax kak HHCTpyMeHT BTL — peknamsl.

13.  CrumynmpoBanue cObiTa Kak HHCTpyMeHT BTL — pexiamel.

14. IIpssMo#t mapkeTUHT Kak MHCTpyMeHT BTL — pexnamsl.

15.  TIlponakt mmiicMmeHT (product placement) kak nHcTpymMeHT BTL — pexnamsi.

16.  Pexnama kak METOJ yNpaBlI€HUS JIIOJbMU: CIOCOOBI IPUBJICUEHHS] BHUMAHU K peKiIaMe,
METO/]Ibl BO3/IEHCTBUS HA OTPEOUTENEH.

17.  Hcnonbp3oBaHuE B peKkjiaMe OCHOBHBIX MOJIOKEHUH TEOPHUH KOMMYHUKAIUH.

18. [lcuxonorust TOTPEeOUTENHCKON MOTHBAIIUU TTOTPEOUTENCH TYPYCIyTH.

19.  CoumanbHO-NICUXOJIOTHYECKHE 0COOEHHOCTH BOCIPUSATHS PEKIaMBI.

20.  TIpaBoBoe perynupoBaHHE PEKIAMHON JACSITEILHOCTH.

21.  Ponp ®enepanbHoro 3akoHa «O pekiaMe» B OpraHU3alluU U YIPABICHUU PEKIaMHOM
NesATeIbHOCTHI0. OCHOBHBIE TIOHSITHS M TpeOOBaHUs K pekiiame, npeacTtaBieHHbie B @3 «O pekiamey.
22.  OTBETCTBEHHOCTh YYaCTHHUKOB PEKJIAMHOTO MPOIlecca 3a HEHAIISKAIILYIO peKIIamy.

23. OTryeckue HOpMbI B peki1aMHOI estenbHocTH (Koaeke pekiiaMHO# MpakTUKH).

24.  OcHOBHBIE IOJXO/IbI K KJIAaCCU()HMKALIMU PEKJIaMHBIX CPE/ICTB.

25.  OCHOBHBIE DJIEMEHTHI CPEJICTB PEKIIAMBI U MX XapaKTEPUCTHKA (TEKCT, H300pakeHne, 1BET,
CBET, 3BYK, IpU(T u 11p.)

26.  OcoOEHHOCTH UCTIOB30BaHUS PEKIIAMBI TYPUCTHYECKHUX YCIIYT B TIpecce

27. Crnemnuduka paano- v TeJIEPEKIaMbl B TYPU3ME.
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28.  CpenctBa Hapy>XKHOM peKJIaMbl M MX UCIIOJIB30BaHUE B cpepe TypHu3Ma.

29.  Ponb KOMIBIOTEPU3UPOBAHHOU PEKIAMBbl TYPUCTHUECKUX YCIYT B COBPEMEHHBIX YCIOBHUSX.
30.  VYcnoBus BeIOOpa peKIaMHBIX CPEACTB.

31.  Meroauka pa3pabOTKH peKIaMHBIX MaT€pPHUaIOB.

32.  Crpykrypa peKjIaMHOro oOpaiieHus U XapaKTepPUCTUKa OCHOBHBIX 3JIEMEHTOB BepOaIbHOMN
gacTu (ClIoTaH, 3aroj0BOK, OCHOBHOH peKJIaMHBIN TEKCT, 3X0-(paza)

33.  XynokecTBeHHOE 0()OPMIICHHE PEKIIAMHBIX COOOIICHH.

34.  Komnosunus pexjiamsbl.

35.  KonwmpalTHHT KaK peKIaMHBId HHCTPYMEHT: CYIIHOCT, IPABHJIA HCITOJIb30BAHHUS.

36.  Bribop cpeacTs pacnpocTpaHeHus pekiambl. [IpernMyIecTBa 1 HeIOCTaTKU OCHOBHBIX CPE/ICTB
pacrpoCTpaHEHHS PEKIIAMBI.

37.  Crnemuduka TyprnpoayKTa, OpeIesionas 0COOCHHOCTH PEKJIaMBbl B TYPUCTCKOM cdepe.
38. Hmwmx 1 GupMEHHBIN CTHUIIH KOMIIAHUHU B chepe Typu3mMa. DaeMeHThl GUPMEHHOTO CTHIIS

OpraHM3aIfK KaK CPEJCTBA PEKIIaMbl B COIIMAILHO-KYIBTYPHOM CEPBUCE U TypU3ME.
39. Pexama TypuCTCKHUX JECTHHAITUH.

40.  Peknama TypmpoJayKTa Ha BBICTABKAX M sipMapKax

41.  B3anMMOOTHOIICHHS YYACTHUKOB PEKJIAMHOTO MPOIECCa B XO/I€ OPraHU3aIluH PEKIAMHOM
JeSITeTbHOCTH.

42.  [lnaHupoBaHUE PEKIIAMHOM JCATEIBHOCTH B TYPHU3ME.

43.  Opranuzanus peKJIaMHON KOMIaHUH B chepe Typusma.

44.  PazpaboTka 0ro/pkeTa pekiiaMHO# KoMIaHuu B cepe Typusma ((hakTopbl, BIUSIONINE HA
pasmep peKIaMHOTO OF0JpKeTa, METO b (POPMHUPOBAHHUS PEKIAMHOTO OI0/DKETA).

45.  DxoHommueckas 3(h(HEeKTUBHOCTh PEKJIaMbI B TYpU3MeE: OCHOBHBIE MTOHITHS, METO/IbI pacuera
3 (HEKTHBHOCTHU PEKIIAMBI.

46.  Ilcuxonornveckas 3pPEKTUBHOCTh IPUMEHEHHSI CPEICTB PEKJIAMBI B TYPH3ME: ITOKA3aTeIN

3G HEKTUBHOCTH, METOABI H3Y4YEeHHUS YPPEKTHBHOCTH.

CnTyauun AJIsd 06cym)1elmﬂ Ha CCMUHAPCKUX 3aHATHUAX

Curyanus 1. «CTUMyJIHPYOIIAs aKIHAD)

Komnanus «I'moGyc-TypucTuk», crienuanu3upyromascs Ha MIpoJaXke MacCOBBIX TypOB, OpraHn30Balla
CTUMYJIUPYIOIIYIO aKIIMIO, 110 YCIOBUAM KOTOPOM KaKJbli KJIMEHT areHTCTBa, KyNUBLIMHA Oosiee MATH
MyTEIIECTBUH 3a ToJl, ToJy4aeT CKUuaKy 3%.

Bomnpocs! o Teme:

1. Kak Br1 oniennBaere 3¢ (heKTUBHOCTB MPEUI0KEHHOTO BapuaHTa?

2 Kak nanHas akuus MOKeT MOBIUATh HA UMUK TypareHTcTa?

3. Kakue BapuaHThl OPMHUPOBAHUS JOSIILHOCTH KIIMEHTOB NMPEAI0OKUIN Obl BbI?
4 Kakue BapuaHTbhI IpOBMKEHUS IEHCTBYIOT Ha Bac kak Ha motpeOuTens?

Curyanus 2. «Muccus»

1. Chopmymnupyiite muccuto Typorneparopa ICS Travel.

2. [Tocne o6CykaeHus] BapuaHTOB MUCCHUU, TPOUUTANTE peaibHYI0 MUCCHIO TypolepaTopa:
Muccus ICS Travel — copeiicTBoBaTh pa3BUTHIO TYPHUCTCKOW oTpaciau B Poccum, BbIBEIEHUIO
POCCHUHCKOTO TypU3Ma Ha YpOBEHb, COOTBETCTBYIOIIMN MEXKIYHAPOJIHBIM CTaHAApTaMm, Ipenoc-
TaBJIATh KAYECTBEHHBIE TYPUCTCKHE YCIYTH, yIOBIETBOPSIOIINE TOTPEOHOCTSIM TYpPHUCTOB.

Bomnpocs! 11t 06cyxaeHus:

1. Ha uro HanpasneHa Muccus KOMIaHUU?

2. Briaenure Kiar04eBble CII0BA MUCCHH.
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3. Hoctmwxkuma mu Muccusi? Kakum cmocoOoM MOXHO TOOUTHCS PE3yIbTaTOB?
4. Kax nannas mMuccus xapakTepusyer KOMIaHHIO?

Curyanus 3. «Mos Poccusi»

B 2012 rony BnepBble co3[aH TYpUCTCKUH Jiorotun Poccun, KOTOpeIil OyaeT AeicTBOBATh JUIsl BCEX
MEpONPUSITHI, TPOBOIUMBIX B pamkax denepanpHoii nieneBoit mporpammsel (PIIIT) pazButus Typuzma
B P® 5o 2018 roxa.

Ha co3ganme morortumna ObL1 0OBSIBJICH KOHKYpC, IIeHa KOoToporo coctasiisiia 500 Teicsia pyOneit. B
pe3ysibTaTe KOHKYPEHILIUU YeThIPEX POCCUNCKUX KOMIAHUI, [IeHa TOCKOHTPaKTa cocTaBuia 155 Teicsu
pyO:eii. Berurpana KOHKypc KOMITaHUS

«APTHIIOK», KOTOpas U pa3paboTaia JOTOTHUII.

A POCCUSA

77 14RUSSIA

Bompocs! 1u1st 06cyxneHus:

a. Hackonbko yaadeH BeIOOp Jiorotumna?

b. UYrto MokeT B ceOe HeCTH JaHHAsT WUTFOCTPALHs ?

C. Kak  MoOeT HOBIUITH JaHHBIHA JIOTOTHUII Ha HMUJK Poccun
KaK TYpUCTCKOW J€CTUHALUU?

OTBeT:

Jlorotun poskeH ObUl ObITH MOHATEH U BHYTPEHHEMY, U 3apyOexxHOMY TypucTy. bbuio yersipe uaeu,
HO OCTaHOBWJIMCH Mbl Ha jiorotune «Mosi Poccusi». Poccus - Oosbiias pasHooOpasHas cTpaHa, B
KOTOpOI 04eHb MHOT'O BHUJIOB TypHU3Ma, U3 KOTOPBIX KaXK/blil MOXKHO BBIOpaTh 4TO-TO cBoe. [loaTomy
JIOTOTUII COCTOUT M3 JBYX COCTABIAIOIIMX - 4eTKkoro Hanucanus «Poccusi» wnm «Russiay Ha
AHTJIMICKOM U IPUCTAaBKH Kak Obl pykomucHON «Mos» uim «my», motomy uto Poccust mist xaxuoro
CBOSL.

IIpumepHasi TeMaTHKa TBOPYECKHX CAMOCTOATEIBHBIX padoT
3aﬂaHI/Iei CaMOCTOSTCIIBHO ITOATOTOBUTH HG6OJ'H>H_IOC COO6IJ.[CHI/IC C HpeBeHTaHHeﬁ cro B (bopMaTe
Power Point.

1. «Kpukn» cpenneBexkoBoro Toproporo ropoaa (Ilapmxk, Jlongon, Pum, [TerepOypr — Ha BEIOOD)
2. Teodpact Penoso n Hauano pexinaMHON aedareabHocT Bo DpaHiuu.

3. Ponb npeccsl B CTAHOBIEHUH peKIIaMbl ITyTEILIECTBUI U TypHU3Ma B HOBOE BpeMs.

4. «HazakymenHoe s10J0K0» Kak TUIHMYHAs UCTOPUS CTAHOBJIEHUS TOBAPHOTO 3HaKa B XX Beke
(«Apple»)

S. [Tpobnema «cTpanrHoity» pexksiaMbl Ha TEIEBUCHUH BTOPON MOJIOBUHBI XX BeKa.

6. XapakTep UCIOIb30BaHUs (POTOM300paKEHUS B peKIaMe Typu3Ma.

7. Tpanchopmanus pexnamsl «Si quis» B EBponie XIX Beka.

8. Spmapka u BeICTaBKa Kak TEPPUTOPHS PEKIIAMBI.

9. Pannopeknama Typusma u cepBuca, cerupuka ee BO3AeCTBUS.

10.  TlosBneHHe BETa B PEKJIaMe U €TO.
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11.  PexmamHas BbIBECKa B HICKyCCTBE MojiepHa. Macrtepa rpaduueckoi pekiaMmbl XX Beka.
12.  Hcropuko-cuCTeMHBbIH aHaIN3 110001 pekiiaMHON KaMIIaHUU.

13.  Tlonbopka u cucremMaTu3anusi MaTepUaiIoB O pekiaMme TypusMma u3 uTtepHera.

14. Hcropuueckue oOpa3bl B COBPEMEHHOM OTEUECTBEHHON peKIaMe Typu3Ma U CepBHCa.
15.  Ilpuembl cpelHEBEKOBOI PEKJIaMbl B COBPEMEHHOM PEKJIAMHOM JIeJIe.

IIpumepHasi TeMaTHKA JOKJIA/I0B

1. BnusiHue pexiambl Ha KHU3Hb COBPEMEHHOT'O UeJIOBEKa.

2. OcoOeHHOCTH, TEHJIEHIMU U IPOOJIEMBbI Pa3BUTHS OTEUECTBEHHOTO PBIHKA
PEKIIaMBl.

3. Bo3moxkHOCTH HOBAaTOpCTBA U TBOPYECTBA B PEKIIAME.

4. Oco0eHHOCTH peKJlaMbl Ha pa3HbIX CTAAMAX O KU3HEHHOIO IMKJIA
TOBapa/yciyru

5. Crneuunduxa BTL-pexnambl

6. 3apoxeHue pexiamsl B J[peBHEM MUpe.

7. Pexnama B 3anaanoit Espone u CIIA.

8. Hctopus pexiiamel B Poccun.

9. MepueHiali3uHT ¥ pekiamMa Ha MecTe Mpoaaxk Kak MHCTpymeHThl BTL —
peKJIaMBbl.

10. CrumynupoBaHue npojax kak nHCTpyMeHT BTL — peknamsl.

11. CrumynupoBanue cObiTa Kak HHCTpyMeHT BTL — pekiiamsl

12. IIpsAmoii mapkeTUHT Kak HHCTpyMeHT BTL — pexiamsl.

13. [Tpomakt umiicmenT (product placement) kak macTpyMeHT BTL — pexiamsr.

14. CniocoObl puBJIeUEHUsI BHUMAHUS K peKJIaMe.

15. Oco0eHHOCTH TOTPEOUTETHCKONH MOTHUBAIIMH OTPEOUTEICH TYPYCIIYT.

16. Oco0eHHOCTH UCTIONB30BaHMs PEKIaMbl TypU3Ma B IIpecce.

17. Crnenuduka Tene- u pauopeKIaMbl TYPUCTHUYECKUX YCITYT.

18. Crienuduixa Hapy»KHOI pekiiaMbl B cepe Typu3ma.

19. Ponb KOMIIBIOTEpU3MPOBAHHON peKJaMbl B JAESITEIBHOCTH TYPUCTCKOTO
NPEIIPUATHS.

20. [TewaTHas pexinama B chepe Typuszma.

21. Xy10’)KeCTBEHHOE 0(OPMIIEHHE PEKIIAMHBIX OOBEKTOB.

22. Kommo3suius pexiamebl.

23. B3aumoneiicTBre BepOaTbHOrO, BU3YalbHOIO, 3ByKOBOI'O M PUTMHUYECKOTO
PSAI0B B pEKJIaMHOM COOOIIIEHHUH.

24, KonupailTuHr: cymHocTh 1 paBuIa.

OO0pa3ubl TECTOB /sl IPOBEIEHUsI TEKYIIEr0 KOHTPOJIS ¥ MPOMEKYTOUYHOMH aTTeCTAIUN
10 UTOTraM OCBOEHMS TUCIUIIUHBI, 2 TAKKeE JJI51 KOHTPOJISI CAMOCTOSITEIbHOI paGoThI
o0yuaruerocs

1. B uem 3akiI04aeTcsi CyIHOCTh MOTPEOUTEIHLCKOr0 OTKJINKA HA PeKJiaMy Mo MOJIeH
ATR:

a) o0iamas OINpeNeNeHHOW OCBEIOMIIGHHOCTBIO O TOBape, IMOKYIaTelb COBEpIIaeT
CIIOHTAHHYIO MOKYTIKY C TEM, YTOOBI TONPOOOBaTh TOBAp U, OCHOBHIBASCh HA COOCTBEHHOM OIIBITE,
JIaeT OIICHKY PEKIIaMUPYEMOMY TOBapY;

0) o0yamas ONpeNeNeHHOW OCBEJOMIICHHOCTBIO O TOBape, IOKyIareslb HauuHAeT
MHTEPECOBaThCS JAHHON MapKOii, 3aTeM MPOSBIISIET JKeJlaHHe 00J1alaTh UM U COBEPILACT MOKYIIKY;
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B) oOnajgas ONpENeNeHHOM OCBEAOMIIEHHOCTBIO O TOBape, IIOKYNaTellb HaMEpEeHHO
OTKAa3bIBAaCTCA OT MPOOHBIX MOKYNOK PEKIaMHUPYEeMOI0 TOBapa, MOTHBHUPYS 3TO CBOECOOpa3HBIM
«JIaBJIGHUEM» Ha HETO.

2. Kakue u3 MeponpusTuii Mo:kHo cuutath PR-aknueii:

a) opranuzanus OeCIUIaTHBIX HKCKYpPCHUIl Ha MMBOBAapEHHBIN 3aBOJL;

0) OKa3aHWE aBMAKOMIIAHWEH CIOHCOPCKOW TMOMOIIM B TPOBEICHHH COPEBHOBAHUI IO JIETKOU
aTIIeTHKE;

B) peKJilaMa OTKPBITHsI HOBOTO aBUapeiica 1o TEJIEBUIEHHUIO;

r) OecriaTHas pa3jgava MpoOHBIX 00pa3IoB TOBapa.

3. K kaHanaM HeJIMYHOH KOMMYHHKAIMH OTHOCATCS

a) OOIICHHUE C ayTUTOPUCH;

0) TazeTsl, )KypHAIIbI,

B) oO1ieHue 1o Tenedony;

T') TOPTOBBIN TIEpCOHAT (PUPMBI.

4. YKajkuMTe onpejesieHHe, COOTBETCTBYIOIee MOHATHIO «PeKJIaMay»:

a) 9TO MEpOIPHUATHS BPEMEHHOIO M JIOKAJIBHOIO XapakTepa, JONOJHSIOLIME OCTalbHbIE
CpeAcTBa MapKETUHIOBBIX KOMMYHUKAIMI M HANpaBlI€HHbIE Ha YCKOPEHHUE MPOJaXX KOHKPETHOIO
TOBapa;

0) MepompusTHs, HMEIOIIHME ILEIbl0 C IIOMOIIBIO ONPENETIECHHBIX JEHCTBUM CO31aTh
IICUXOJOTMYECKU KIMMAaT TOHMMAaHUS W B3aUMHOIO JOBEPUS MEXKAY IMPEANPUATHEM U €ro
Pa3IUYHBIMU Ay IUTOPHUSIMU;

B) MEPCOHAJBHBIE KOMMYHHKAIMH C IIETbI0 MOOYXKACHUS IMOTPEOUTENsE K HEMEJICHHBIM
NEeHCTBUAM (ITOKYTIKE)

I') JaHHOE OIpe/IeJICHUE OTCYTCTBYET.

5. Kakme u3 HHUe NepPeYHCJEHHBIX Weseli He SIBJSIOTCA LeJIMH MapPKeTHHIOBbIX
KOMMYHHUKAIW:

a) o0ecrieueHre HauOOJIbIIIEH CTENIEHH YI0BJIETBOPEHHOCTH MOKYIIATENs OT TOBapa;

0) popmupoBanue y mokynaress 6JaronpusTHOTO PacloIoKEHHsI K MapKe;

B) CTUMYJIMPOBaHHUE COBEPILEHUSI TOKYIIKHU;

r) hopMupoBaHHe NMOTPEOHOCTEN NOKYIATEeNs U UX aKTyalIu3aius;

1) o0ecrieyeHre GUHAHCOBON YCTOWYMBOCTH MPEIIPUATHSL.

6. K HegocTaTKkaM TYPHCTCKOM peKJIaMbl B Npecce OTHOCATCS

a) KpaTKOBPEMEHHOCTh CYIIECTBOBAHUS;

0) OYeHb BHICOKAsI CTOMMOCTb;

B) MOTEPH NMPHU HEBOCTPEOOBAHHOCTH YaCTH THPAXKa.

7. Yto, corjiacHo HOBO# Kiaaccupukaunu, oTHOCUTCHA K ATL-koMmMyHnkauusm:

a) Hapy’KHas peKIama;

0) pexyiamMa B CpeCTBAaX MacCOBOU MH(pOpMAIIHH;

B) Meponpusatus PR;

') CTUMYJIUPOBaHUE TPOAAK.

8. Ykaute onpeejieHne, COOTBeTCTBYIOLIee MOHATHIO «PR»:

a) ATO HeNIW4YHble (OPMBl KOMMYHHUKAIMH, OCYIIECTBIIIEMblE 4Yepe3 IUIaTHhIE CpeACTBa
pacrpocTpaHeHHs HH(POPMALUU U UCXOASIINE OT YETKO ONPEIeIEHHOIO HICTOUHHUKA,;

0) 3TO MepomnpuATHS BPEMEHHOTO M JIOKAJIBHOIO XapakTepa, JOMOJHSIONUINE OCTalbHbIE
CPEICTBAa MAapKETUHIOBbIX KOMMYHUKALIUH U HAIpaBJIECHHBIE HA YCKOPEHUE MPOJaX KOHKPETHOIO
TOBapa;

B) MEpOIpPHUATHS, HMEIOIIME LEIbI0 C IOMOILBIO OINPEAEIEHHBIX ACUCTBUM CO3/1aTh
MICUXOJOTHYECKUM KJIMMAaT TOHMMAaHUS W B3aUMHOTO JOBEPUS MEXAY MPEANPUSTHEM U €ro
Pa3IUYHBIMH ayIUTOPHIMU;

I') IEepCOHAIbHbIE KOMMYHHKAIUU C IIeJIbl0 MOOYXJEHUs IMOTpeOuTeNs K HeMeIJIeHHBIM
JeUCTBUAM (ITOKYIIKE).
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9. OTr Kakux U3 HUKeNePeYUCJEHHBIX (PAKTOPOB 3aBHCHT CTPYKTYpa KOMILIeKca
MAapPKEeTHHTOBBIX KOMMYHHKAILMIi B Typu3me:

a) OT YPOBHS IJIATE€KECIIOCOOHOCTH 11€JIEBOTO CETMEHTA;

0) ot stana XXIIT;

B) OT THMA PhIHKA (PHIHOK MPEANPUITHI WA MTOTPEOUTETHCKUI PHIHOK);

T) OT HAJIMYUS WIN OTCYTCTBHSI TOCPETHUKOB B COBITOBBIX KaHAJIAX MPEIIPUATHSI.

10. Kakmue cnenuaJucThl He SBJSIOTCS PA00THUKAMHU PEKJIAMHOI0 areHTCTBA:

a) Komnupaiirep;

0) Moaeparop;

B) Meauabaiiep;

I') SKKayHT-MEHEIKeED;

1) MeIUaruiaHep;

) TpaduK-MeHeKeD;

) MepuaHanzep.

11. Ha3oBuTe [ABe OCHOBHbIEe NPHUYUHbI MOSBJIEHHS MEXKIYHAPOAHBIX PEeKJIAMHBIX
X0J1iuHroB B Poccun:

a) UX TOsBIEHUE OOBICHSIETCS MpuxoiAoM B Poccuio KpymHEHIIMX TpaHCHAIMOHAIBHBIX
KOPIIOpaIfii CO CBOMMHU TOBapaMu M OpeHIaMu;

0) uX MosiBJIeHHE 0OBACHSACTCS KpailHel He3peroCThI0 OTEUECTBEHHOTO PhIHKA PEKIIaAMBbL;

B) UX TOSIBIICHHE OOBSACHSETCS JKEITaHWEM OCBAMBAThH JIOCTATOYHO OOJIBINON, MEPCIIEKTUBHBIN
Y aKTUBHO Pa3BUBAIOIIMICS PHIHOK.

12. KoMMyHHMKATHBHAsl CTPATerusi BTAJIKHBAHUS 3aK/JII0YAETCH:

a) B COCPEJIOTOUYEHNU OCHOBHBIX KOMMYHHUKATHUBHBIX YCHIIMNA HA TOPTOBBIX OCPEIHUKAX;

0) B COCpEIOTOYCHUH OCHOBHBIX KOMMYHUKATHBHBIX YCHJIMIA HAa KOHEYHBIX MTOTPEOUTEIISX;

B) B COCPEJOTOYECHHUU ONTHMAIBHO PACHpPEIEICHHbIX KOMMYHUKATHBHBIX YCHJIMNA Ha
MOCPETHUKAX U KOHEYHOM CITPOCE.

13. Yo, corjiacHO HOBO# Ki1accupukanum, He oTHocuTcst K BTL-koMmyHukanusim:

a) CIIOHCOPCTBO;

0) CTUMYTUpPOBaHUE MPOJIAK;

B) pexsiama B CMU;

r) PR

1) IPSIMOM MapKETHUHT.

14. OcHoBHBIMH HanpaBJjieHusiIMU Meponpusituii PR siBasiiores:

a) pekiiama;

0) npeanpa3AHUYHbBIE LIEHOBBIE CKHUJIKH;

B) KOH(pEpEHLINH;

T') THU OTKPBITHIX JABEpEi;

1) otHoeHust co CMU no noBoty cozanust GpuiibMa o MpeAnpUsTHH.

15. VYkaxkure onpenejieHne, COOTBETCTBYIOLIEE MOHATHIO «CTUMYJIMPOBAaHUE MPOJANK»:

a) 9TO HenuyHble (OPMBI KOMMYHHKAIMH, OCYIIECTBISIEMbIE dYepe3 IUIaTHBIE CpeICTBa
pacrpocTpaHeHHs HH(POPMALUU U UCXOASIIIE OT YETKO ONPEIeIEHHOIO MICTOUHHUKA,;

0) 5TO MepONpHUATHS BPEMEHHOTO M JIOKAJHHOTO XapakTepa, IOTOJIHSIOUINE OCTAIbHBIC
CpeAcTBa MapKETHHIOBBIX KOMMYHUKAIMIl M HalpaBlieHHbIE Ha YCKOPEHHE MPOAAaX KOHKPETHOTO
TOBapa,

B) MEpONpPHATHSA, HUMEIOIIKE IeNbI0 C TOMOIIBIO ONPEAETICHHBIX JAEUCTBHHM co31aTh
TICUXOJIOTHYECKAH KIMMAT TMOHMMaHUS ¥ B3aUMHOTO JOBEPHS MEXKAY MPEINpUSTHEM H €ro
Pa3TUYHBIMU AYAUTOPHUSIMH,

I') TEepCOHAIbHBIE KOMMYHHKAIIMU C IEJhI0 MOOYKACHUS TOTPEOHUTENs] K HEMEIJICHHBIM
JeUCTBUSAM (ITOKYIIKE).

16. YkakuTte BepHbIe YTBEPKICHHUS:

a) pekjlaMa Hurpaer o0pa3oBaTeJIbHYIO PpOJIb, KOTOpas 3aKJIIOYaeTcs B PaCIHpOCTPaHEHUU
HOBBIX 3HaHUH, OTHOCSIINXCS K Pa3JIMYHBIM CepaM YeIIOBEUECKOU eI TeTbHOCTH;
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0) pexiiaMa CTaHOBHUTCS YacThIO TMPUPOJHOW CpeAbl OOMTAHHUS YEIOBEKa M YYacTBYET B
CTaHOBJICHUH SKOJIOTHYECKHUX CTAH/IAPTOB MBIIUICHHUS,

B) SKOHOMMYECKAas pOJIb PEKJIaMbl IMPOSBISAETCS B HaJAXXUBAHUM XO3SMCTBEHHBIX CBsI3ei
MEXIy HOpEANpUSATHSIMA W 4Yepe3 JTO CIOCOOCTBYET pOCTYy  JICNOBOW  aKTHBHOCTH,
KalMUTaJOBIOKEHUN U YBEJTMUYECHHUIO YUCIIa pabOUUX MECT;

I') peKJiaMa UCIOIb3YETCs sl aKTyalIM3allik U PELICHUs COLUAIbHO 3HAYUMBIX TPO0IeM;

1) pekiiaMa y4acTByeT B (DOPMHpPOBAHMH CaMOOLEHKHM 4YEJIOBEKa U €ro IMCUXOJIOTHYEeCKHX
YCTaHOBOK.

17. Kakmue cpeacrBa BO3JeiCTBHS BKJIOYaeT B cedsl KOMILIEKC MAapPKeTHHTOBBIX
KOMMYHHUKAaIW:

a) pekiiama,

0) cTuMyIMpoBaHHE COBITA;

B) TOBap;

r) PR;

1) TUYHBIE IPOJIAXKH.

18. Kakue (akTopbl He OKa3bIBAIOT BIMSHUE HA pa3Mep PEKIaMHOT0 OIoKeTa TypQUpMBL:

a) LIeHa YCIyTH;

0) pa3Mepsl peIHKA, TIOJUICKAIIIE 0XBATY PEKIAMHBIM BO3/ICHCTBHEM;

B) YHCJICHHOCTh PAOOTHUKOB B OT/I€JIe MAPKETUHTQ,

r) otamn XKIT;

1) unancoBbIie pecypchl GUPMBIL;

€) OTJINYUTENIbHbIE CBOMCTBA YCIYTH.

19. Pacnosoxure 3Tanbl NPOBeJIeHHUS PEKJIAMHOW KAaMIAHMU TYPKOMIIAaHUM B
JIOTHYECKOM M0C/1e10BaTeIbHOCTH:

a) ompeJesieHre U OCTaHOBKA IEJIM PEKIIAMHON KaMIIaHUY;

0) uccaenoBaHue EeJeBON ay JUTOPUH, PEKIIAMUPYEMOM YCIIyTH U KOHKYPEHTOB;

B) GOpMHUPOBAHKE CMETHI PACXOJIOB HAa PEKIAMHYIO KaMIaHHIO;

T) OMpe/iesieHUEe PEKIIaMHON UCH;

1) olleHKa 3 (HEKTUBHOCTH PEKIAMHOW KaMIIaHUU;

€) popMUpOBaHUE TIJIaHA peaTu3alluy PEKIaMHON KaMIIaHUH;

) MPAKTUYECKasl pean3aliis 3aIIaHPOBAHHBIX PEKJIAMHBIX MEPOTIPUSITHIL;

3) onpezesieHne KaHaI0OB KOMMYHHKAIUI U pa3padoTKa peKkJIaMHBIX COOOIIEHU;

1) 3aKyIIKa BpeMEHHU U MECTa B CPEACTBAX PACIPOCTPAHEHHSI PEKIIAMBI;

K) BBISICHEHHE TIPEBAPUTEILHONW CYMMBI PEKJIAMHBIX PacX0JIOB;

JI) olpe/iesieHre OTBETCTBEHHBIX JIMI] 3a MPOBEACHHE PEKIAMHON KaMIIaHUU U [IPUBJICUEHUE, IPU
HEOOXOJMMOCTH CIIEIUAINCTOB PEKJIAMHOI'0 areHTCTBA.

20. Hcnoab3oBaHMe, KaKOH CcTpaTerud MoApa3yMeBaeT COCpPeOTOYeHHE BcexX
KOMMYHHMKATHBHBIX YCHJIMI TYPKOMIIAHUM HA KOHEYHOM CIIpoce:

a) CTpaTeruy BTAIKUBAHUS;

0) cTpaTeruu BTSATUBAHUS,

B) CTpPAaTErny HKCKIFO3UBHOTO COBITA.

21. Yka:kuTe HeBepHOe YTBEp:KIAeHHe:

a) OJHMM W3 TJABHBIX YCIIOBUH YCIEUTHOTO MapKETHHTa SIBISETCA pa3paboTka KOMIUIeKca
MapKETHHTOBBIX KOMMYHHKAITHH;

0) MapKeTHHT TIONy4YWJI CBOE pa3BUTHE B [[peBHeM Mupe, a pekiiaMa — TOJIbKO B Hadayie XX
BEKa;

B) KOHLENIHS COLMAIBHO-3TUYHOIO MAapKeTHHra OPHEHTHPOBaHAa Ha YJIOBIETBOPEHHE
noTpeOHOCTEN MOKymaresaei, TakuM o0pa3oM, U 4epe3 Takhe TOBAphl, YTOObI MOJIEPKUBAIOCH U
yIy4IIaaoch 01aromnosyyue BCero 00IecTBa B EIOM.

22. Ha xkakom >tane KI{T npeanpusitue yaimie Bcero nmpuMeHsieT HH(pOPMATHBHYIO
pexJjiamy:

a) Ha JTare BHIBEICHMUSI,;
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0) Ha JTamne pocra;

B) Ha 3TaIne 3peyloCTH;

T') Ha JTare ymnaJjka.

23. Kakoii 3j1eMeHT KOMIJIEKCAa MAPKeTHHIOBbIX KOMMYHHKAIUil Moapa3ymeBaeT
HCIOJIb30BAHME PEJAKIMOHHOI0, a He IUIATHON0 BpeMEeHM W/MJIH MecTa B CpeAcTBax
pacnpocTpaHeHus HH(POPMALUHK:

a) pekiiama,

0) mpomnaranna (PR);

B) CTUMYJIMPOBAHHE COBITA;

T) JTUYHAs IPpoJIaxa.

24. K 10CTOMHCTBAM TeJIeBU3MOHHOM peKjIaMbl OTHOCSITCS:

a) THOKOCTb;

0) 5 (heKTUBHOCTBH BO3JICUCTBHSA 3a CUET M300PAYKEHHUS, 3BYKa 1 IBUYKCHUS,

B) MATKOCTb;

I') LIKPOTa 0XBaTa ayIUuTOPHUH.

25. YKa:KuTe HeBepHOe YTBepiK/IAeHHue:

a) pekiama, Ha3bIBAaIOIIas OTIMYMTENbHBIA MpPHU3HAK TOBapa, KOTOPBIA COAECPKHUTCS B
MHUKPOCKOTIMYECKIX KOJIMYECTBAX U KOTOPBIN caM MOTpeOuTeNh HE B CHiIaX O0OHAPYKUTh, IIOMOTaeT
YCTaHOBUTH, YTO JAHHBIA MPU3HAK IMPAKTUYECKH OTCYTCTBYET U TE€M CaMbIM YCKOpSIET MpOBal
TOBapa,

0) pexiiaMa CTUMYIUPYET MPOAaXy MJI0XOr0 TOBapa U YCKOPSIET MPOBAJl XOPOLIETO.

B) aKTHBHAs peKJiaMa M COCPEJOTOYEHHE YCHIMH TOJIBKO Ha HEW HE rapaHTHPYET PbIHOYHBIN
yCIeX U JaykKe MOKET MPUBECTH K OTPULIATEIILHBIM Pe3ysIbTaram;

I) pekjamMa NpUOOPETaeT CBOK MAaKCUMAIbHYIO A(PQPEKTHBHOCTh TOJIBKO B KOMILJIEKCE
MapKeTHHTa, TaK KaK BCE €ro 3JIEMEHThI B3aMMOCBSA3aHbl U B3aMO3aBUCHMBI.

26. PexsiamonaTesiMM MOT'YT BBICTYNATH CJIeAYIOIIHE CYObeKThI PhIHKA:

a) TOCy/IapCTBO U OOIIECTBEHHBIC OPraHU3AIIHH;

0) IPOU3BOTUTEIIH;

B) TOPTOBBIE MTOCPETHUKH;

I') YaCTHBIE JIUILIA;

1) IPENPUSATHS 10 OKA3aHUIO YCIIYT;

€) BCE BBIIIETIEPEUNCIEHHOE BEPHO.

27. B uyeM 3aKJ04aeTcsi CYHIHOCTh NOTPeOUTEJBCKOr0 OTKJIMKA Ha pekJamy Mo
mozaean AIDA:

a) obsagas OINpeleNeHHOM OCBEJOMIIEHHOCTBIO O TOBape, MOKYIaTelb COBEpIIaeT
CTIOHTAHHYIO MOKYIIKY C TEM, YTOOBI TIONPOOOBATh TOBApP M, OCHOBHIBASICH HA COOCTBEHHOM OIIBITE,
JIaeT OLEHKY PeKJIIaMUPyeMOMY TOBapy;

0) oOmanmas omnpeneIeHHOW OCBEJOMJIEHHOCTBIO O TOBape, IOKyHaTelb HauuHaAeT
MHTEPECOBATHCS JaHHOI MapKoM, 3aTeM NPOsIBIISET jKelaHue 00J1a1aTh UM U COBEpIIAET MOKYIKY;

B) oOnamas ONpENeNIeHHOW OCBEJIOMIIEHHOCTBIO O TOBape, IIOKYyNaTellb HaMepeHHO
OTKa3bIBAaeTCAd OT MPOOHBIX MOKYMNOK PEKIaMUPYEMOIo TOBapa, MOTHUBHUPYS 3TO CBOEOOpa3HbIM
«JTaBIIGHUEM» Ha HETO.

28. Kakoii u3 MeTo10B ()OPMHPOBAHHUS PEKJIAMHOIO OIO[KeTa HAWJIYYIIUM 00pa3om
MOAXOAUT ISl TYPKOMIIAHUH, KeJIAI0IIeil MOBbICUTH YPOBeHb Y3HABA€MOCTH MapKH «A» B
KOHKPETHOM pernoHe Ha 35 %:

a) popMupoBaHue OI0KETA PEKJIAMBI TT0 OCTATOYHOMY TTPUHITUITY;

0) hopmupoBaHue Or0PKETa PEKIaMbl METOIOM KOHKYPEHTHOTO ITapUTETa;

B) hopmupoBaHue OrOKETa PEKIIaMbl, HICXOS U3 eIl U 3a/1a4;

r) hopMupoBaHKe OrOKETa PEeKSIaMbl METOJIOM (PUKCHPOBAHHOTO TIPOLIECHTA.

29. Yka:kuTe BepHbIe YTBEP:KIeHUsI:
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a) TMpPeuMyIIecTBO (OpMUpOBaHUS PEKIAMHOTO Or/pKeTa METOJ0M (UKCHPOBAHHOTO
MPOLIEHTA 3aKII0YaeTcs B TOM, YTO Yy NPEANPHITHS Bceraa OyIeT OmpeleleHHas CyMma Ha
pekIamy;

0) OCHOBHOH HEIOCTAaTOK (POPMHUPOBAHUSI PEKIAMHOTO OIOKETa METOJOM (PUKCHPOBAHHOTO
MPOLIEHTA 3aKJIK0YaeTCcs B TOM, YTO B CJIy4yae CHUKEHHS OObEMOB MPOAAX CyMMa pPEKJIaMHBIX
CPEICTB TOXE Oy/IeT CHUXKAThCS;

B) CaMbIM ONTHUMAJIBHBIM M HaubOosiee 3PGEeKTUBHBIM METOJA0M (OPMHUPOBAHUS PEKIAMHOTO
Oro/KeTa SBJIETCS METOJl OCTaTOYHBIX CPEICTB — B JAHHOM Cllyyae pEKJIaMHBbIE CpE/ICTBA HE
MIPUBSI3aHbI K 00beMaM MPOJIaK;

T') BCE YTBEPXKICHUS SBIISIOTCS BEPHBIMHU.

30. YTo M3 HUIKe NMePEeYUCIEHHOI0 HeJIb3sl CHUTATH MPEUMYIIEeCTBOM PaJANoOpPeKJIaAMBbI:

a) OTHOCHUTEJIBHO HU3Kasi CTOUMOCTB PEKJIaMBbl;

0) BbICOKas CTeNeHb H30MPATEIBbHOCTU [0 TEPPUTOPHAIBHOMY U JAeMorpaduyecKum
MpU3HAKAM;

B) MacCOBOCTb;

I') HETIOCPEACTBEHHOE 00paIIeHNe K YyBCTBAM II€JIEBOM ay TUTOPHH.

31. Tapu¢sbl Ha OoMIATY TeJIEBU3MOHHOI0 PEKJIAMHOI0 3¢upa 3aBUCHT OT:

a) BpEMEHH CYTOK;

0) peliTuHTa IPOTrPaMMBI;

B) OT TEJIEBU3MOHHOI'O KaHaIa;

T) OT JUIMTETLHOCTU PEKIAMHOTO COOOIICHHUS;

1) OT BCETO BBIIIIE IEPEUNCIEHHOTO.

32. Kakue CKHMIKH MOKeT MOJIYyYHTh PEKJIAMOIaTeNIb OT PEKJIAMHOT0 areHTCTBA:

a) 3a IpeAoIUIaTy 3aKasa;

0) 3a 00BeM 3aKa3a;

B) CE€30HHBIE CKUJIKH;

T') CKHJIKA IPUBUJICTUPOBAHHBIM 3aKa3UMKaM;

1) BCE BBIIICTIEPEYHCICHHOE BEPHO.

33. UTo U3 HUIKe NMePEeYUCIEeHHOIr0 He YI0P0KaeT MPOU3BOACTBO PEKJIAMHBIX POJINKOB:

a) XOpoIas Iorojia BO BpeMs CheMOK;

0) HanMMuue JeTeH, a Tak)Ke )KUBOTHBIX B CIOXKETE;

B) aHUMaIIHs;

') peUTUHT KaHana, T1e OyAeT TPaHCIUPOBATHCS PEeKIIaMa;

1) IEPEHOC ChbEMOK Ha BTOPOIL JIEHb;

€) HUCIIOJIb30BaHKEe OOJBIION TPYMIBI U TOPOTUX JIEKOPAIIHIA;

) IPUCYTCTBUE B CIOXKETE MOMYIISIPHOMN JIMIHOCTH;

3) OTCYTCTBHE KYPSIIHUX JIUIl HA CbeMOYHOH TIOIIAIKE;

1) Chb€MKa HOYbIO.

34. YxkaxkuTe onpejejieHUe, COOTBETCTBYIOIEe MOHATHIO «PEKIAMA:

a) 9TOo HenuyHble (OPMBI KOMMYHHUKAIIMH, OCYIIECTBISIEMbIE UYepe3 IUIATHBIE CpEICTBA
pacripocTpaHeHus: HHPOPMAITUH U UCXOSIINE OT YETKO OMPEICTICHHOTO UCTOYHHKA,;

0) 5TO MepONpHUATHS BPEMEHHOTO M JIOKAJHHOTO XapakTepa, IOTOJIHSIOUINE OCTAIbHBIC
CpelCTBa MAapKETHHTOBBIX KOMMYHHUKAIIMH U HANpaBJICHHbIE HA YCKOPEHHUE MPOJaX KOHKPETHOTO
TOBapa,

B) MEpOIpPHUATHS, HUMEIOIINE IEeNbI0 C TOMOINBI0 ONpEeAENeHHBIX ACHCTBHI CO3/1aTh
TICUXOJIOTHYCCKHIA KJIMMAT TIOHMMaHUS W B3aUMHOTO JOBEPHUS MEXIy MPEANPHUATHEM U €ro
Pa3TUYHBIMU AYAUTOPHUSIMH,

I') TEepCOHAIbHBIE KOMMYHHKAIIMU C IEJhI0 MOOYKICHHS TOTPEOHUTENs] K HEMEIJICHHBIM
JNEHCTBUAM (TTOKYIIKE).

35. Uro siBsieTCs 3JIeMEHTAMH MEeYaTHOr0 PEKJIAMHOI0 TeKCTAa:

a) 3aroJIOBOK;

0) OCHOBHOM TEKCT;
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B) MACMOPTHYKA;

I') pEKJIaMHBIH JIO3YHT;

1) IOANKUCH U KOMMEHTAPUH;

€) «IETEKTOP».

36. YkaxkuTe onpejesieHUe, COOTBETCTBYIOIIEe MOHATHIO KCTUMYJIMPOBAHNE TIPOIA»:

a) 9TO HenuyHble (OPMBI KOMMYHHUKAIMH, OCYIIECTBISIEMbIE uepe3 IUIATHBIE CPEICTBA
pacnpocTpaHeHus: THPOPMAIIUN U UCXOJSIINE OT YETKO OMPEICTICHHOIO UCTOYHHKA;

0) MepompusTHs, HWMEIOIIKE IIeNBI0 C TIOMOIIBIO OINpPENEeNEeHHBIX JIeHCTBUHA CO31aTh
MICUXOJOTHYECKUM KIMMAaT TOHMMAaHUS U B3aUMHOTO JOBEPUS MEXAY MPEANPUATHEM U €ro
Pa3IMYHBIMU Ay IUTOPUSIMHU;

B) IEpPCOHAJbHbIE KOMMYHHUKALIUU C LEJNbI0 MOOYXIEHUs MOTpeOUTeNs K HEMEJICHHBIM
JNEUCTBUSAM (IIOKYTIKE);

I') JaHHOE OTpe/ieNICHUE OTCYTCTBYET.

37. Kakoe MecTo Ha ra3eTHOM MoJI0ce SIBJISIETCA HAMJTYYILIUM /1JIsl BOCIPUSITUS S

a) B HIDKHEH 4acTy MepBOM CTPAHMUIIBL;

0) TpaBblii BEpXHHIA yroJl Ha JIEBOH 10JIOCE;

B) IpaBbIil BEpXHUI YroJl Ha MPaBOii MOJIOCE;

I') JI€BBI HUKHUM yToJ1 Ha JIEBOM IOJIOCE.

38. Kakme cpeacrBa BO3JeiicTBHSI He BKJIIOYAET B Ce0sl KOMILUIEKC MAaPKeTHHIOBBIX
KOMMYHHUKAIW:

a) pekiiama;

0) CTUMYITUPOBAHUE TIPOJIAK;

B) HACHJIHE;

I') JUYHBIE IPOJAXKH;

1) YTOBOPBHI.

39. VYka:kuTe BepHble YTBEP:KIeHUs:

a) c1a0oil cTOpPOHOI peKIaMbl B ra3eTax sBIISETCS HE3HAUUTEIbHAS ayIUTOPHS «BTOPUUHBIX
YHUTaTeICH»;

0) MpeuMyIIeCTBOM HapyKHON PEeKJIaMbl MOKHO CYMTATh BHICOKHI YPOBEHb YMOLIMOHAIBHOTO
BO3JICHICTBUS;

B) peKjiama B JKypHaJlax UMEET BBICOKOE KaueCTBO BOCIPOM3BEACHUS M BOCTIPUHUMAETCS KaK
JIOCTOBEPHAs U MPECTUKHAS;

I) HEIOCTaTOK TEJNEeBU3MOHHOW pEeKJIaMbl 3aKJII0YaeTcsi B MHMOJIETHOCTH PEKJIaMHOTO
KOHTaKTa MpU BBHICOKOH €ro CTOUMOCTH.

40. YkaxxuTe HeBepHOe yTBep:KAeHHUe:

a) K OCHOBHBIM BHJaM paJHOpPEKJIaMbl OTHOCAT: MY3bIKaJIbHbIE 3aCTaBKH; *KaHPOBBIE
CLEHKU; IpsiMOe O0BABIEHUE; OPUTMHAIBHOE TOJ0OCOBOE MPEJICTABICHUE;

0) B HacrosIlee BpeMsl NMPOBOJHOE paauo sBIseTcs HEI()(PEKTUBHBIM B KAaUECTBE CPEICTBA
pacnpoCcTpaHeHHUs paguoOpPEKIaMBbl;

B) NIl TIPUBJICUEHUS U yJEp)KaHWS BHUMAHHUS TEKCT PAJUOPEKJIaMbl JOJKEH OTIMYAThCS
BBICOKOW HUHTEHCUBHOCTBIO;

I') CTOMMOCTh pa3MeIlleHusl paluopeKiaMbl Ha MECTHBIX paJioKaHajlaX ropas/lo HUXKeE, 4YeM Ha
MECTHOM TEJIEBUJICHUU.

41. Ot yero He 3aBHCHT ILJIaTa 32 pa3MellleHUe HAPYKHOM peKJaMbl:

a) OT pa3MepoOB HaPYKHOUM pEeKIambl;

0) OT TepPUTOPHUATILHBIX TPAHUI] Pa3MEIICHUS;

B) OT BHJa PEKIIAMUPYEMOTO TOBapa;

') OT OCBEIIEHHOCTH PEKJIaMHOI0 MECTa;

1) OT OPraHU3aAMOHHO-TIPABOBOM (POPMBI pEeKIaMOAATENS.

42. KoMMyHHUKATHBHAasi CTPaTerusi BTSTHBAHMUS 3aKJII0YAETCS:

a) B COCPEJIOTOUYCHUU OCHOBHBIX KOMMYHHUKATHBHBIX YCHIIMNA HA TOPTOBBIX OCPETHUKAX;

0) B COCPEIOTOUEHUU OCHOBHBIX KOMMYHHUKATUBHBIX YCHJINN HA KOHEUHBIX MOTPEOUTENSIX;
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B) B COCPEJOTOYEHHH ONTHUMAJIbHO pAaCHpeleieHHbIX KOMMYHUKATHBHBIX YCWJIMHA Ha
MOCPEAHUKAX U KOHEYHOM CIIPOCE.

43. Kakue (pakTOpbl BJIMSIOT HA pa3Mep peKJIaMHOro 0101KeTa:

a) 1leHa TOBapa;

0) pa3Mmephbl phIHKA, MOJIeKAIIME OXBATy PEKJIaMHBIM BO3/ICICTBHEM;

B) YHCIICHHOCTh PAOOTHHUKOB B OT/I€JIC MAPKECTHUHTA;

r) otamn JKIT;

1) IPOU3BOJICTBEHHBIN MMOTCHIIUAI PEATPUSITHS;

€) OTJINYUTENIbHbIE CBOMCTBA TOBapa.

44, Kakoidi u3 MeToA0B (OPMHPOBAHMS PEKJAMHOI0 OIOI:KeTa HCHOJIb3YyeT
TYPKOMIIAHMS, €CJIH OHO €KEKBAPTAJBHO OTYUCJISAET HA pekjiamy 7,5 % ot 00beMoB npogax:

a) hopmupoBaHue OrOIKETa PEKIAMBI IO OCTATOYHOMY MPUHIIHITY;

0) popmMupoBaHHE OO KETA PEKJIAMbI METOAOM KOHKYPEHTHOTO TTApUTETA;

B) hopMUpOBaHUE OIOKETa PEeKIIaMbI, UCXOS U3 TIeNIel U 3a1a4;

r) opmMHpoBaHKE OFOHKETA PEKJIAMBI METOJIOM (PUKCHPOBAHHOTO ITPOIICHTA.

45. Kakmue TejieBU3HOHHBbIE mepenaun, corjacHo @3 «O pekiiame», He JIOMYCKAETCS
NpPepbhIBATH PEKJIAMOM U COBMENIATH C Heil:

a) IeTCKUe M 00pa3oBaTeIbHbIC MTEpPeIayn;

0) HOBOCTHBIE Mepeladn, JUIUTEILHOCTHIO Ooiee 15 MUHYT;

B) IIPSIMBIE TPAHCJISIIMHA CITIOPTUBHBIX COPEBHOBAHUIA;

T') peIUTHO3HbIE TIepeayn;

1) HOBOCTHEIC ITepeIavu, JUTUTSILHOCTRIO MeHEe 15 MUHYT.

46. Yka:kuTe HeBepHbIe YTBEpP:KIeHHS:

a) Hapy)KHas peKiaMa He JOJDKHA MMETh CXOJCTBA C JIOPOKHBIMU 3HAKAMH W YKa3aTeIISIMH,
yXyIaTh BUAUMOCTb U CHUKATh O€30MaCHOCTb JBU)KEHUS;

0) pacmpocTpaHEHHME pEKJIaMbl Ha  TPAHCIOPTHBIX  CPEICTBaX, OOOPYIOBAaHHBIX
CHeIHaTbHBIMU CBETOBBIMH U 3BYKOBBIMHU CHUTHAIAMHU, 3aIIPEIIEHO;

B) pa3peuiaeTcss HAHOCUTh Ha TPAHCIIOPTHBIE CPEACTBA peKiaMy, KOTopas M0 N300pakeHHIo,
IBETy M MECTy paCIOJIO)KEHHUS HMEET CXOJACTBO C IIBETOrpaUuecKUMU CXeMaMH OKpacKu
TPAHCIIOPTHBIX CPEJICTB CIEIUAIBHBIX U ONIEPATHBHBIX CITYKO;

I) pekiiaMa alkoroias u TabayHbIX W3AETUI MOXKET coJepkaTh HHPOPMAIMIO O
MTOJIOKUTEITHFHBIX TEPAINCBTHUECKAX CBONCTBAX JAHHBIX TOBAPOB M TMPEJCTABISITH WX BBICOKOE
coJiep>KaHue B MPOAYKTE KaK IOCTOMHCTBO.

47. KT0 MOKeT SIBJIATHCS aPecaToOM MAPKETHHTOBBIX KOMMYHHUKALIMIi:

a) pealibHbIe MOKyNaTelNu;

0) noTeHLMaIbHbIE TOKYIIATENH;

B) MapKETUHTOBBIE TIOCPEIHUKH;

') KOHTAKTHBIC ayIUTOPUH;

1) TOCTaBIIHUKH;

€) COTPYHUKH HAIIETO MPEATPUSTHUS;

) BCE BBIIIIE TIEPEUYUCICHHOE BEPHO.

48. Kak Ha3bpIBaeTCs peKjiamMa, KOTOpasi MpeacTaBJisieT 00IeCTBEHHbIE MHTEPEChl U
HANPaBJIeHA HA TOCTHKeHHEe 001IeCTBEHHO 3HAYMMBIX 11eJIeii:

a) MPeCTKHAS,

0) coruanabHasi;

B) KOCBEHHasl.

49. Kaxkas pekjama, corjiacHo @3 «O pexiiame», siBJsieTCs] CKPbITOI:

a) KOTOpas OKa3bIBa€T HE OCO3HABAaEMOE IOTPEOHTENEeM peKIamMbl BO3JIECHCTBHE Ha €ro
BOCTIPUATHUE;

0) KoTopasi HampaBiieHa Ha (opmMupoBaHHE OJATONMPHUATHOTO OOIIECTBEHHOTO MHEHHUS O
MPEANPUATHH U €ro TOBapax;

B) KOTOpast TOSIBIISIETCSI B CPEACTBAX Pa3MEIICHNsT PEKIIaMbl KpaiHE PEIKO.
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50. MoxHO JHM CYHATATh CJAYXH (MOJBY O XapaKTepUCTHKAX TYPHPOAYKTA)
He()OpMATbHBIMH MAPKETHHIOBBIMU KOMMYHUKAIUAMM:

a) MOYKHO, TaK KaK OHU MOT'YT F€HEepUPOBAThCS CaMOil TypKOMIaHUEH U cTaTh 3P(EKTUBHBIM
cpencTBoM (hopMHUpOBaHUS 3aIIAHUPOBAHHBIX B3AUMOOTHOIIIEHUH C 1IEJICBBIMU Ay IUTOPUSIMU;

0) Henb3sl, TaK KaK OHM BO3HHUKAIOT CaMONPOM3BOJIBHO WM «Oiarojaaps» KOHKYpEeHTaM U
CYHICCTBYIOT BHC BCSIKOM 3aBUCHMOCTH OT MapKCTHHI'OBBIX KOMMYHHKaHHﬁ.

B) M MOXHO U HEJIb3s1 — BCE 3aBUCUT OT TOT'0, KTO T€HEPUPYET CIYXH.

Exam questions:

1. The concept and essence of advertising. A variety of approaches to the definition of
advertising.

2. Goals and objectives of advertising. advertising features. The objectives of advertising in
tourism.

3. Types of advertising allocated according to different criteria. Features of commercial and
social advertising.

4. Classification of advertising in tourism.

5. The origin of advertising in the ancient world.

6. Advertising in Western Europe and the USA.

7. History of advertising in Russia.

8. Place of advertising in the marketing communication system. The relationship of advertising
with other means of marketing communications (commercial propaganda, personal selling, sales
promotion, public relations).

9. The concept and main tools of BTL advertising.

10. BTL advertising and the concept of the overall product lifespan.

11. Merchandising and advertising at the point of sale as BTL advertising tools.

12. Sales promotion as a BTL advertising tool.

13. Sales promotion as a BTL-advertising tool.

14. Direct marketing as a BTL-advertising tool.

15. Product placement as a BTL advertising tool.

16. Advertising as a method of managing people: ways to draw attention to advertising,
methods of influencing consumers.

17. Use in advertising of the main provisions of the theory of communication.

18. Psychology of consumer motivation of consumers of travel services.

19. Socio-psychological features of the perception of advertising.

20. Legal regulation of advertising activities.

21. The role of the Federal Law "On Advertising” in the organization and management of
advertising activities. Basic concepts and requirements for advertising, presented in the Federal Law
"On Advertising”.

22. Responsibility of participants in the advertising process for inappropriate advertising.

23. Ethical standards in advertising (Code of advertising practice).

24. Basic approaches to the classification of advertising media.

25. The main elements of advertising media and their characteristics (text, image, color, light,
sound, font, etc.)

26. Features of the use of advertising of tourist services in the press

27. The specifics of radio and television advertising in tourism.

28. Means of outdoor advertising and their use in the field of tourism.

29. The role of computerized advertising of tourist services in modern conditions.

30. Conditions for choosing advertising media.
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31. Methodology for the development of promotional materials.

32. The structure of the advertising message and the characteristics of the main elements of the
verbal part (slogan, title, main advertising text, echo phrase)

33. Artistic design of advertising messages.

34. Composition of advertising.

35. Copywriting as an advertising tool: essence, rules of use.

36. Choice of means of distribution of advertising. Advantages and disadvantages of the main
means of advertising distribution.

37. The specifics of the tourism product, which determines the features of advertising in the
tourism sector.

38. Image and corporate identity of the company in the field of tourism. Elements of the
corporate identity of the organization as a means of advertising in the socio-cultural service and
tourism.

39. Advertising of tourist destinations.

40. Advertising a tourist product at exhibitions and fairs

41. The relationship of participants in the advertising process in the course of organizing
advertising activities.

42. Planning promotional activities in tourism.

43. Organization of an advertising campaign in the field of tourism.

44, Development of the budget of an advertising company in the field of tourism (factors
affecting the size of the advertising budget, methods of forming an advertising budget).

45. Economic efficiency of advertising in tourism: basic concepts, methods for calculating the
effectiveness of advertising.

46. Psychological effectiveness of the use of advertising media in tourism: performance
indicators, methods for studying efficiency.

Situations for discussion

Situation 1. "Incentive action"

Globus-Touristik, a company specializing in the sale of mass tours, has organized a stimulating
campaign, according to which each client of the agency who has bought more than five trips in a year
receives a 3% discount.

Related questions:

1. How do you evaluate the effectiveness of the proposed option?

2. How can this promotion affect the image of the travel agency?

3. What options for building customer loyalty would you offer?

4. What promotion options work for you as a consumer?

Situation 2. "Mission*

1. Formulate the mission of the tour operator ICS Travel.

2. After discussing the mission options, read the real mission of the tour operator:

The mission of ICS Travel is to promote the development of the tourism industry in Russia,
bring Russian tourism to a level that meets international standards, and provide quality tourism
services that meet the needs of tourists.

Issues for discussion:

1. What is the mission of the company?

2. Highlight mission keywords.

3. Is the mission achievable? How can results be achieved?

4. How does this mission characterize the company?

Situation 3. "My Russia"
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2012, for the first time, a tourist logo of Russia was created, which will be valid for all
Id under the Federal Target Program (FTP) for the development of tourism in the Russian

Federation until 2018.

A

competition was announced for the creation of the logo, the price of which was 500 thousand

rubles. As a result of the competition of four Russian companies, the price of the state contract

amounted

to 155 thousand rubles.

Topics for assignments
Assignment: to prepare a short message with its presentation in Power Point format.

1.

O owiN

century.

o N

9.
10

11.
12.
13.
14.
15.
15.
16.
17.
18.
19.

Design in advertising.

. Print advertising in tourism.

. The role of the press in the development of travel and tourism advertising in modern times.

. "Apple" as a typical history of the formation of a trademark in the twentieth century

. The problem of "terrible™ advertising on television in the second half of the twentieth

. The nature of the use of photographic images in tourism advertising.
. Transformation of advertising "Si quis" in Europe of the XIX century.
. Fair and exhibition as a territory of advertising.

Radio advertising of tourism and service, the specifics of its impact.

. The appearance of color in advertising and its.

Advertising sign in modern art. Masters of graphic advertising of the twentieth century.
Historical and system analysis of any advertising campaign.

Selection and systematization of materials for advertising tourism from the Internet.
Historical images in modern domestic advertising of tourism and service.

Methods of medieval advertising in modern advertising.

Features of consumer motivation of consumers of travel services.

Features of the use of tourism advertising in the press.

Specificity of television and radio advertising of tourist services.

Specificity of outdoor advertising in the field of tourism.

The role of computerized advertising in the activities of a tourist enterprise.

Tests for examination:

1. What is the essence of the consumer response to advertising according to the ATR model:

a)

having a certain awareness of the product, the buyer makes a spontaneous purchase in order

to try the product and, based on his own experience, evaluates the advertised product;

b)

having a certain awareness of the product, the buyer begins to be interested in this brand,

then shows a desire to own it and makes a purchase;

c)

the advert

having a certain awareness of the product, the buyer deliberately refuses trial purchases of
ised product, citing a kind of "pressure™ on him.

2. Which of the events can be considered a PR campaign:

a)
b)
c)
d)
3.
a)
b)

organization of free excursions to the brewery;

provision by the airline of sponsorship in athletics competitions;
advertising the opening of a new flight on television;

free distribution of test samples of goods.

Non-personal communication channels include:

communication with the audience;

newspapers, magazines;

c) talking on the phone
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d) sales staff of the company.

4. Specify the definition corresponding to the concept of "advertising":

a) these are temporary and local events that complement other means of marketing
communications and are aimed at accelerating sales of a particular product;

b) activities aimed at creating a psychological climate of understanding and mutual trust
between the enterprise and its various audiences through certain actions;

c) personal communications to encourage the consumer to take immediate action (purchase)

d) this definition is missing.

5. Which of the following purposes are not the purposes of marketing communications:

a) ensuring the greatest degree of customer satisfaction from the product;

b) the formation of a favorable disposition of the buyer to the brand;

C) encouragement to make a purchase;

d) the formation of the needs of the buyer and their actualization;

e) ensuring the financial stability of the enterprise.

6. The disadvantages of tourist advertising in the press include:

a) short duration of existence;

b) very high cost;

c) losses due to lack of demand for part of the circulation.

7. What, according to the new classification, refers to ATL communications:

a) outdoor advertising;

b) advertising in the media;

¢) PR activities;

d) sales promotion.

8. Specify the definition corresponding to the concept of "PR"™:

a) these are non-personal forms of communication carried out through paid means of
disseminating information and emanating from a clearly defined source;

b) these are temporary and local events that complement other means of marketing
communications and are aimed at accelerating sales of a particular product;

c) activities aimed at creating a psychological climate of understanding and mutual trust
between the enterprise and its various audiences through certain actions;

d) personal communications to encourage the consumer to take immediate action (purchase).

9. Which of the following factors determines the structure of the complex of marketing
communications in tourism:

a) on the level of solvency of the target segment;

b) from the stage of the life cycle;

c) the type of market (enterprise market or consumer market);

d) from the presence or absence of intermediaries in the marketing channels of the enterprise.

10. Which specialists are not employees of an advertising agency:

a) copywriter

b) moderator;

¢) media buyer;

d) account manager;

e) media planner;

f) traffic manager;

g) merchandiser.

11. What are the two main reasons for the emergence of international advertising holdings in
Russia:

a) their appearance is explained by the arrival in Russia of the largest transnational corporations
with their goods and brands;

b) their appearance is explained by the extreme immaturity of the domestic advertising market;

c) their appearance is explained by the desire to master a fairly large, promising and actively
developing market.
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12. The communicative push strategy is:

a) focusing the main communication efforts on resellers;

b) focusing the main communication efforts on end users;

c) in the concentration of optimally distributed communication efforts on intermediaries and
final demand.

13. What, according to the new classification, does not apply to BTL communications:

a) sponsorship;

b) sales promotion;

c) advertising in the media;

d) PR

e) direct marketing.

14. The main areas of PR activities are:

a) advertising;

b) pre-holiday price discounts;

c) conferences;

d) open days;

e) relations with the media regarding the creation of a film about the enterprise.

15. Specify the definition corresponding to the concept of "sales promotion™:

a) these are non-personal forms of communication carried out through paid means of
disseminating information and emanating from a clearly defined source;

b) these are temporary and local events that complement other means of marketing
communications and are aimed at accelerating sales of a particular product;

c) activities aimed at creating a psychological climate of understanding and mutual trust
between the enterprise and its various audiences through certain actions;

d) personal communications to encourage the consumer to take immediate action (purchase).

16. Indicate the correct statements:

a) advertising plays an educational role, which consists in the dissemination of new knowledge
related to various fields of human activity;

b) advertising becomes a part of the natural environment of a person and participates in the
formation of ecological standards of thinking;

c) the economic role of advertising is manifested in the establishment of economic relations
between enterprises and through this contributes to the growth of business activity, investment and an
increase in the number of jobs;

d) advertising is used to update and solve socially significant problems;

e) advertising is involved in the formation of a person's self-esteem and his psychological
attitudes.

17. What means of influence does the complex of marketing communications include:

a) advertising;

b) sales promotion;

C) goods;

d) PR;

d) personal selling.

18. What factors do not affect the size of the advertising budget of a travel agency:

a) the price of the service;

b) the size of the market to be covered by advertising exposure;

c¢) the number of employees in the marketing department;

d) stage of the life cycle;

e) the financial resources of the firm;

f) the distinctive features of the service.

19. Arrange the stages of the advertising campaign of the travel company in a logical sequence:

a) defining and setting the goal of the advertising campaign;

b) research of the target audience, advertised services and competitors;
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c¢) formation of cost estimates for the advertising campaign;

d) definition of an advertising idea;

e) evaluation of the effectiveness of the advertising campaign;

f) formation of a plan for the implementation of an advertising campaign;

g) practical implementation of the planned promotional activities;

h) determination of communication channels and development of advertising messages;

i) buying time and space in advertising media;

J) clarification of the preliminary amount of advertising expenses;

k) determination of responsible persons for carrying out an advertising campaign and
involvement, if necessary, of specialists from an advertising agency.

20. What strategy is used to focus all the communication efforts of the travel company on the
final demand:

a) push strategies;

b) pull strategies;

c) exclusive marketing strategies.

21. Indicate the incorrect statement:

a) one of the main conditions for successful marketing is the development of a complex of
marketing communications;

b) marketing was developed in the ancient world, and advertising - only at the beginning of the
twentieth century;

c) the concept of socially ethical marketing is focused on satisfying the needs of consumers in
such a way and through such products that the well-being of society as a whole is maintained and
improved.

22. At what stage of the life cycle does an enterprise most often use informative advertising:

a) at the stage of withdrawal,

b) at the stage of growth;

c) at the stage of maturity;

d) at the stage of decline.

23. Which element of the marketing communications mix involves the use of editorial rather
than paid time and/or space in the media:

a) advertising;

b) propaganda (PR);

c) sales promotion;

d) personal selling.

24. The advantages of television advertising include:

a) flexibility;

b) the effectiveness of the impact due to the image, sound and movement;

c) softness;

d) breadth of audience coverage.

25. Indicate an incorrect statement:

a) advertising that names a distinctive feature of a product that is contained in trace amounts
and which the consumer himself cannot detect, helps to establish that this feature is practically absent
and thereby hastens the failure of the product;

b) advertising stimulates the sale of a bad product and accelerates the failure of a good one.

¢) active advertising and focusing only on it does not guarantee market success and may even
lead to negative results;

d) advertising acquires its maximum effectiveness only in the marketing mix, since all its
elements are interconnected and interdependent.

26. Advertisers may be the following market entities:

a) the state and public organizations;

b) manufacturers;

c) resellers;
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d) private individuals;

e) service providers;

e) All of the above are correct.

27. What is the essence of the consumer response to advertising according to the AIDA model:

a) having a certain awareness of the product, the buyer makes a spontaneous purchase in order
to try the product and, based on his own experience, evaluates the advertised product;

b) having a certain awareness of the product, the buyer begins to be interested in this brand,
then shows a desire to own it and makes a purchase;

¢) having a certain awareness of the product, the buyer deliberately refuses trial purchases of
the advertised product, citing a kind of "pressure™ on him.

28. Which of the methods of forming an advertising budget is best suited for a travel company
that wants to increase brand A awareness in a particular region by 35%:

a) formation of the advertising budget according to the residual principle;

b) formation of the advertising budget by the method of competitive parity;

c) formation of the advertising budget, based on the goals and objectives;

d) formation of the advertising budget by the fixed percentage method.

29. Indicate the correct statements:

a) the advantage of forming an advertising budget using the fixed percentage method is that the
enterprise will always have a certain amount for advertising;

b) the main disadvantage of forming an advertising budget using the fixed percentage method is
that in the event of a decrease in sales, the amount of advertising funds will also decrease;

c) the most optimal and most effective method of forming an advertising budget is the method
of residual funds - in this case, advertising funds are not tied to sales volumes;

d) all statements are true.

30. Which of the following is not considered an advantage of radio advertising:

a) relatively low cost of advertising;

b) a high degree of selectivity in terms of territorial and demographic characteristics;

) mass character;

d) direct appeal to the feelings of the target audience.

31. Tariffs for payment for television advertising air depend on:

a) time of day

b) program rating;

c) from a television channel,

d) the duration of the advertising message;

e) all of the above.

32. What discounts can an advertiser get from an advertising agency:

a) for prepayment of the order;

b) for the volume of the order;

c) seasonal discounts;

d) discount for privileged customers;

e) All of the above are correct.

33. Which of the following does not increase the cost of producing commercials:

a) good weather during filming;

b) the presence of children, as well as animals in the plot;

) animation;

d) the rating of the channel where the advertisement will be broadcast;

e) transfer of filming to the second day;

f) the use of a large troupe and expensive scenery;

g) the presence of a popular personality in the plot;

h) the absence of smokers on the set;

1) shooting at night.

34. Specify the definition corresponding to the concept of "advertising™:
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a) these are non-personal forms of communication carried out through paid means of
disseminating information and emanating from a clearly defined source;

b) these are temporary and local events that complement other means of marketing
communications and are aimed at accelerating sales of a particular product;

c) activities aimed at creating a psychological climate of understanding and mutual trust
between the enterprise and its various audiences through certain actions;

d) personal communications to encourage the consumer to take immediate action (purchase).

35. What are the elements of printed advertising text:

a) title

b) main text;

C) passport;

d) advertising slogan;

e) signatures and comments;

e) "detector".

36. Specify the definition corresponding to the concept of “sales promotion™:

a) these are non-personal forms of communication carried out through paid means of
disseminating information and emanating from a clearly defined source;

b) activities aimed at creating a psychological climate of understanding and mutual trust
between the enterprise and its various audiences through certain actions;

c) personal communications to encourage the consumer to take immediate action (purchase);

d) this definition is missing.

37. What is the best place on the newspaper page for perception:

a) at the bottom of the first page;

b) upper right corner on the left lane;

c) upper right corner on the right lane;

d) lower left corner on the left lane.

38. What means of influence does not include a complex of marketing communications:

a) advertising;

b) sales promotion;

c) violence;

d) personal selling;

d) persuasion.

39. Indicate the correct statements:

a) the weak side of advertising in newspapers is a small audience of "secondary readers";

b) the advantage of outdoor advertising can be considered a high level of emotional impact;

c) advertising in magazines has a high quality of reproduction and is perceived as reliable and
prestigious;

d) the disadvantage of television advertising lies in the fleetingness of advertising contact with
its high cost.

40. Indicate an incorrect statement:

a) the main types of radio advertising include: musical screensavers; genre scenes; direct
announcement; original voice performance;

b) at present, wired radio is ineffective as a means of distributing radio advertising;

C) to attract and retain attention, the text of radio advertising should be of high intensity;

d) the cost of placing radio advertisements on local radio channels is much lower than on local
television.

41. What does the fee for placing outdoor advertising not depend on:

a) on the size of outdoor advertising;

b) from the territorial boundaries of placement;

c) the type of advertised product;

d) from the illumination of the advertising space;

e) the legal form of the advertiser.
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42. The communicative pull strategy is:

a) focusing the main communication efforts on resellers;

b) focusing the main communication efforts on end users;

c) in the concentration of optimally distributed communication efforts on intermediaries and
final demand.

43. What factors affect the size of the advertising budget:

a) the price of the goods;

b) the size of the market to be covered by advertising exposure;

c) the number of employees in the marketing department;

d) stage of the life cycle;

e) the production potential of the enterprise;

e) distinctive properties of the goods.

44. Which of the methods of forming an advertising budget does a travel company use if it
quarterly deducts 7.5% of sales for advertising:

a) formation of the advertising budget according to the residual principle;

b) formation of the advertising budget by the method of competitive parity;

c) formation of the advertising budget, based on the goals and objectives;

d) formation of the advertising budget by the fixed percentage method.

45. What television programs, according to the Federal Law "On Advertising™, are not allowed
to be interrupted by advertising and combined with it:

a) children's and educational programs;

b) news programs lasting more than 15 minutes;

c) live broadcasts of sports competitions;

d) religious broadcasts;

e) news programs lasting less than 15 minutes.

46. Indicate the false statements:

a) outdoor advertising should not resemble road signs and signs, impair visibility and reduce
traffic safety;

b) distribution of advertising on vehicles equipped with special light and sound signals is
prohibited;

c) it is allowed to put advertising on vehicles, which, in terms of image, color and location, is
similar to the color graphic schemes for painting vehicles of special and operational services;

d) advertising of alcohol and tobacco products may contain information about the positive
therapeutic properties of these products and present their high content in the product as a virtue.

47. Who can be the addressee of marketing communications:

a) real buyers;

b) potential buyers;

¢) marketing intermediaries;

d) contact audiences;

e) suppliers;

f) employees of our enterprise;

g) All of the above are correct.

48. What is the name of advertising that represents the public interest and is aimed at achieving
socially significant goals:

a) prestigious

b) social;

¢) indirect.

49. Which advertisement, according to the Federal Law "On Advertising”, is hidden:

a) which has an effect on the consumer's perception that is not realized by the consumer of
advertising;

b) which is aimed at forming a favorable public opinion about the enterprise and its products;

c) which appears in advertising media extremely rarely.
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50. Can rumors (rumours about the characteristics of a tourist product) be considered informal
marketing communications:

a) it is possible, since they can be generated by the travel company itself and become an
effective means of forming planned relationships with target audiences;

b) it is impossible, since they arise spontaneously or “thanks” to competitors and exist
regardless of marketing communications.

c) it is possible and impossible - it all depends on who generates the rumors.

6. YueOHO-MeTOAMYEeCKOe U HH(OPMANIHOHHOE 00ecrieueHne T CIUHTIITHHBI
6.1 Cnucok HCTOYHUKOB M JIUTEPATYPHI

Hcrounuku

OcHoBHbIE

®enepanbhblil 3akoH «O pexiname» oT 13.03.2006 Ne 38-D3 (IIpunsar '/l ®C PO 22.02.2006,
nevictBytommas penakius ot 08.03.2015) // http://www.consultant.ru/popular/advert/

Jluteparypa

OCHOBHasi

Hyposwuu, A. 1. Pexnama B Typu3me : yueOHoe mocodue / A. I1. JlypoBud. — 5-¢ uzn., mepepad. u jor.
— Mocksa : THOPA-M, 2020. — 158 c. — (Bpsiciiee obpazoBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekcrt : anekTponHbIit. - URL:https://znanium.com/catalog/product/1039322
Ctpateruu 1 COBpeMEHHBIE TPEH bl PA3BUTHUS NPEANPUATHN TYPUCTCKOTO U TOCTUHUYHOTO OH3Heca -
2021: marepuans [V Beepoccuiickoit HaygyHO-TIpakTH4eckoil koHpepenun 23 anpens 2021 r. / mox
pen. E. E. KonoBanosoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekct : anekTpoHHsId. - URL:
https://znanium.com/catalog/product/1861571

Pa3pa0oTka 1 npakTUKa BHEIPEHUSI CTPATETUUECKUX YIPABIEHYECKUX MPOEKTHBIX PEIIeHHH 1o
Pa3BUTHIO TOCTUHIHYHOTO M TYPUCTCKOTO OM3HEca: MaTeprainbl MexIyHapoJHOH HaydHO-
npakTuyeckoit koHpepenuuu 27 centsops 2019 r. / nox pen. E. E. Konosanosoii. - Mocksa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - Tekct : anekrponnsiid. - URL:
https://znanium.com/catalog/product/1861562

JIOTIOJIHUTENbHAS
PexnamubIif TUCKypC U peKIaMHBINA TeKCT : MoHorpadus / Hayd. pen. T. H. Komokonsiiesa. - 4-e us .,
crep. - MockBa : ®nunTa, 2021. - 296 c. - ISBN 978-5-9765-1112-5. - Tekcr : anekrponHslid. - URL:
https://znanium.com/catalog/product/1843254

HIutos, B. H. HdopMamoHHbIe TEXHOIOTUU B TYPUCTHUECKOW HHIYCTpHUH : yueOHoe mocodue / B.
H. luToB. - 2-¢ u3x., ctep. - Mocksa : ®JIMHTA, 2017. - 416 c. - ISBN 978-5-9765-1553-6. - Tekcr
: anexTpoHHbId. - URL: https://znanium.com/catalog/product/1089842

Kynakosa, H. . ®opmupoBanue nmpodeccruonanmzma Oy 1ymux MEHEHKEPOB TYPHHIYCTPHH :
yueOHbIif mpaktukyM / H. Y. KynakoBa. - MockBa ; bepnun : Jlupekr-Menua, 2019. - 113 c. - ISBN
978-5-4499-1305-0. - Texkcrt : anexkrpounsiit. - URL: https://znanium.com/catalog/product/1873223
Txauenko, O. H. [lu3aiin u pexknamabie TexHOIOTHH : yueOHoe ocooue / O.H. TkadeHko ; moj pen.
JL.M. ImutpueBoii. — Mocksa : Maructp : UHOPA-M, 2021. — 176 ¢. — (bakanaBpwuar). - ISBN
978-5-9776-0288-4. - Texkcr : anekrponHsIit. - URL: https://znanium.com/catalog/product/1429047
Pexnamuas aesrensHOCTb : yueOHUK / mof pen. B./l. Cexkepuna. — M.: UHOPA-M, 2018. — 282 c. +
Jlon. MaTepuaiisl [ DeKTpOHHBIN pecypc; Pexxum noctyna http://www.znanium.com].— (Briciiee
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oOpasoBanue: bakanaBpuar). - ISBN 978-5-16-005684-5. - Tekcr : anexrponHsiid. - URL:
https://znanium.com/catalog/product/920551

Jmutpuena, JI. M. ®unocodus pekiiaMHON AeITEIBHOCTH : yueOHoe ocodue / JI. M. Jimutpuena, /.
K. KpacnosipoBa, H. A. Anamkuna. - Mocksa : Maructp : UHOPA-M, 2022. — 256 c. - ISBN 978-5-
9776-0281-5. - Tekcr : anextponnsii. - URL: https://znanium.com/catalog/product/1846449

6.2 IlepeueHb pecypcoB HH(POPMALMOHHO-TEJIEKOMMYHUKAIIMOHHOM ceTH « AHTEepHET».
www.tourism.minstm.gov.ru — Caiit MunucrepcTBa CropTa, Typu3Ma "

MOJIOZEKHOU NOoIUTHKU PD

www.moscomtour.mos.ru — Caiitr KomuTeTra 1o TypusMy U TOCTHHUYHOMY XO3SICTBY
ropojia MocKkBbI

WWW.russiatourism.ru — Caiit deaepanbHOro areHTCTBa 10 Typusmy PO www.unwto.org — Caiit
BcemupHOM TypUCTCKON OpraHU3aluy

Accormanus typoreparopos Poccun - URL: http://www.atorus.ru/ator/about/mission.html

WH(popMalinoHHO-aHAJIUTUYECKOE areHTCTBO «CouunanbHas pexiiama.ru» URL:
http://www.socreklama.ru

HanunonaneHast snexktponHas 6ubnmuorexa (HOB) www.rusneb.ru
ELibrary.ru Hay4unast anekrponnas 6udianoreka www.elibrary.ru
Dnektponnas o6ubarorexa Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

6.3 IlIpodeccuoHanbHbie 6a3bl JAHHBIX H HHPOPMALMOHHO-CIIPABOYHbIE CHCTEMbI
Joctym k ipodeccronambHbiM 0a3am manubix: https://liber.rsuh.ru/ru/bases

WHdopmanoHHbIe CIIPABOYHBIE CUCTEMBI:
1. Koncynbrant Ilmoc
2. Tapanr

7. MaTepuaJbHO-TeXHUYECKOe ofecrevyeHne TUCIUIIHHbI

[Ipy npoBeneHUM 3aHATUN MCIONB3YETCS ayIUTOpHs, OOOpYIOBaHHAS MPOEKTOPOM JUIS
oToOpaxkeHHsl mpe3eHTauuil. Kpome Toro, mpu mNpoBeNeHUM JEKUUNH W NPAKTUYECKUX 3aHSITUN
HE00XO0/IMM KOMIBIOTEpP C YCTAHOBJICHHBIM Ha HeM Opay3epoM M HMpPOTrpaMMHBIM OOECHeUYeHUEM s
neMoHcTpanuu npeseHTanuit (Power Point u ap.).

s camocTosTeNnbHONU paboThl cTyaeHTy Heooxoaum poctyn k OBC uznarenscrBa «HOpaitt»
(biblio-online.ru), apxuBy uccnemopatensckux xypaaioB JSTOR, MHB]J] Scopus u Web of Science.
[lepconanbHbIE KOMITBIOTEPHI, OCHAIeHHbIE omnepannoHHou cuctemoii OC MS Windows (XP u
BBIIIIE), MporpaMMHBIM oOecrieuenrneM MS Office 2003-2010, noctynom B UHTEpHET Yyepe3 Opaysep
Google Chrome nnu Opera, 00HOBJIsIeMOl aHTUBHPYCHOH 3anmuroir Symantec Endpoint Protection.

CocTtaB mporpaMMHOT0 00€CTIEUEeHHUS
Ipu nposedenuu 3anamutl 6e3 cneyuanvroeo 110 (monvko demoncmpayus npezenmayutl, nn.3-9

HeobXo0umo yoanumay)
1. Windows
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Microsoft Office

Kaspersky Endpoint Security
Adobe Master Collection
AutoCAD

Archicad

SPSS Statisctics

OC «AnsT O6pazoBaHue

. Visual Studio

10. Adobe Creative Cloud

COoNoORWN

HpO(beCCI/IOHaJ'IBHBIe IIOJIHOTEKCTOBLIE 0a3bl JaHHBbIX:

HarnuonaneHas sekrponHas oudauorexa (HOB) www.rusneb.ru
ELibrary.ru Hay4nas snexkrponHast 6uoamorexa Www.elibrary.ru
DnekrponHas oudauorexa Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

ONoGa~WNE

WHdopMaimoHHbIE CIPAaBOYHBIE CUCTEMBI:
3. KoncynsranT I[lmoc
4. Tapanr

8. Obecneuenne 00pa3oBaTeJLHOIO Mpolecca AJisl JHI ¢ OrPAHUYEHHBIMH BO3MOKHOCTAMH
310POBbSI H HHBAJIWI0B

B xome peamu3amuy JUCIHHUIUIMHBI HCIIOJNB3YIOTCS CIIEAYIONIUE JIOMOJHUTEIBHBIE METOIBI
o0y4deHHusl, TEKYyIIEero KOHTPOJsSI YCHEBAEMOCTH W MPOMEXKYTOYHON arTecTaly OO0y4arouuxcs B
3aBUCUMOCTH OT UX UHAUBUIYATBHBIX OCOOCHHOCTEH:

o UIsl CIICTIBIX W CIAOOBH[AIINX: JIEKIUHA O(OPMIISIOTCS B BHUIC JJIEKTPOHHOTO JOKYMEHTA,
JOCTYITHOTO C TIOMOIIbIO KOMIIBIOTEPA CO CIEUUATN3UPOBAHHBIM TMPOTPAMMHBIM OOECTIeUeHUEM;
MMACbMEHHBIC 3aJ]aHWs BBITIONHSAIOTCS HAa KOMITBIOTEPE CO CHEIHAM3HPOBAHHBIM TPOTPAMMHBIM
o0OecrieueHreM WM MOTYT OBITh 3aMEHEHBl YCTHBIM OTBETOM; OOECIeUMBAETCS WHIUBUAYyaTbHOE
paBHOMepHOe ocBenieHue He MeHee 300 JrOKC; ISl BBIMOJTHEHHUS 3aJaHUsl MPU HEOOXOIUMOCTH
MIPEIOCTABIIACTCS YBEIMYMBAIOIIEEe YCTPONCTBO, BO3MOXKHO TaK)K€ HCIIOIB30BAHUE COOCTBEHHBIX
YBEIMUMBAIOIINX YCTPOUCTB; MUCHbMEHHBIC 3aJaHus OPOPMIISIFOTCS YBEIIMICHHBIM MIPU(TOM; dK3aMEH
1 3a4€T MPOBOJATCS B YCTHOM (pOpMe UITH BBITIOJIHSAIOTCS B MUCbMEHHOM (popMe Ha KOMIBIOTEPE.

o ISl TIYXUX U CIaOOCHBIIANINX: JEKIIMH OQOPMIIIOTCS B BHJE SJIEKTPOHHOTO JOKYMEHTa,
Tu00  TPEIOCTABISETCS  3BYKOYCHJIMBAIONIAS — amiiapaTypa HMHIWBUIYaTbHOTO  ITOJIb30BAHHS,
MMCbMEHHBIC 3aJ]JaHUSl BBIMOJHSIOTCS HAa KOMIIBIOTEPE B MHUCBMEHHOH Qopme; dk3aMeH H 3a4éT
MIPOBOATCS B MUCBMEHHOM JOopMe Ha KOMITBIOTEPE; BO3MOKHO MPOBEICHNE B (hOpME TCCTHPOBAHMSL.

® UIsl JIUI] C HapYIICHWSMH OIIOPHO-JBHTATEIILHOTO ammapara: JEKIUH OQOPMIISIOTCS B BHJIE
JNEKTPOHHOTO JOKYMEHTa, JOCTYITHOTO C IIOMOIIBI0 KOMIIBIOTEpPA CO CHEIHAIN3HPOBAHHBIM
MPOrpaMMHBIM ~ OOeCleYeHHeM; MHCbMEHHBIE 3aJaHusl BBIMOJHSIIOTCS Ha KOMIIBIOTEpE CO
CHCIIMATM3UPOBAHHBIM IPOTPAMMHBIM 00ECIIeYeHUEM; dK3aMeH M 3a4ET MPOBOISITCS B YCTHOUW (hopMme
WJIH BBITIONIHSIOTCS B MMCEMEHHOU (popMe Ha KOMIBIOTEpE.

[Tpu HEOOXOMMMOCTH MPETYCMATPUBACTCS YBEIHUCHNE BPEMEHH IS TTOJITOTOBKH OTBETA.

[Ipouienypa mpoBeAeHUS MPOMEKYTOUHOW aTTeCTallMu Ui OOydYalolIMXCs YCTaHABIMBAETCS C
Y4ETOM UX WHJIUBUIYATBHBIX MCHXO(QU3MUECKHX 0COOCHHOCTEH. [IpoMexyTouHast arTecTalis MOXKET
MIPOBOJIUTHCS B HECKOIBKO ITATOB.

[Ipn TpoBeAeHHH TPONEAYpPHl OIECHUBAHUSA PE3yJIbTaTOB OOYYCHHS TPEAyCMaTpUBACTCS
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UCTIONIb30BaHNE TEXHUYECKUX CPEICTB, HEOOXOMMMBIX B CBS3M C MHIMBHIYaJbHBIMH OCOOCHHOCTSIMH
oOydJaromuxcs. OTH CpeAcTBA MOTYT OBITh IPEJOCTABICHBl YHUBEPCHUTETOM, MIH MOTYT
UCTIONIb30BaThCsl COOCTBEHHBIC TEXHUUECKUE CPE/ICTBRA.

[IpoBenenue mpoueaypsl OLCHUBAHUS PE3YJIbTaTOB OOyUEHUS JOIMYCKAETCs C MCIOJIb30BaHUEM
JIMCTAaHIMOHHBIX 00Pa30BaTEIbHBIX TEXHOIOTHII.

ObecneunBaercs AOCTYNn K HHGOPMAIMOHHBIM U OubmmorpaduyeckuM pecypcaMm B CETH
Wuteprer s kaxaoro odyyaromerocst B (hopMax, aJanTHPOBAHHBIX K OTPAHUYEHHSIM UX 310POBBS U
BOCTIPHUATHSA UHPOPMALIUU:

e Uil CIENBIX W CIA0OBUISAIIMX: B TEYaTHOM Qopme yBenudyeHHBIM MpupTOoM, B (hopme
ANIEKTPOHHOTO JOKYMEHTa, B popme ayanodaiina.

® JIUIsl TIIyXUX U CJIA0OCIBIIIAIINX: B Ie4aTHOU opme, B GopMe HIIEKTPOHHOTO JOKYMEHTA.

® 17151 00YYaIOLINXCSl C HAPYIICHUSIMU OMOPHO-ABUTaTeIbHOIO anmapara: B Ie4aTHOH ¢opme, B
(dhopme 3EeKTPOHHOTO JOKYMEHTa, B popMme aynuodaiina.

VYyeOHbIC ayAUTOPUU IS BCEX BHJIOB KOHTAKTHOM M CaMOCTOSITEIIBHOW pabOThI, Hay4dHas
OnbnMoTeka W WHBIC TOMEIICHHS Ui OOYYEeHHS OCHAIEHBI CHEIHAIBHBIM O0OpYJIOBaHHEM U
y4eOHBIMU MECTaMH C TEXHHUECKUMHU CPECTBAMU O0yUCHUS:

® ISl CJICTIBIX W CJIA0OBHASIIMX: YCTPOMCTBOM JJISi CKAHUPOBAHUS M YTCHHS ¢ Kamepoil SARA
CE; nucruteem Bpaits PAC Mate 20; npuntepom bpaiinsg EmBraille ViewPlus;

oIl TUIyXUX M CJIa0OCHBIIIAIINX: aBTOMATH3UPOBAHHBIM pPabOYMM MECTOM JUIsl JIIOAEH C
HapyUICHHEM CIyXa U c1ab0CIHbIIIANINX; aKyCTUYECKUI YCUIIUTEh U KOJIOHKH;

o isi OOYyYaroOUMXCsA C HapYLICHUSMH OIOPHO-IBUTATENLHOTO ammapaTa: MepeIBUKHBIMHU,
perynupyeMbiMud 3proHoMuueckumu naptamMmu CHU-1; KoMIbIOTEpHON TEXHUKOW CO CIEIHAIbHBIM
MIPOTrpaMMHBIM 00€CIICYEHUEM.

9. MeToauyecKkne MaTepHaJIbI

9.1 IaaHbl ceMHHAPCKUX/ NPAKTHYECKHX/ Ja00PATOPHBIX 3AHATHI®

Tema 1. IlonsiTHE H CYLIIHOCTH PeKJIAMBI
Bonpocul onsa 0b6cyscoenus:
1. CymHoCTb peKambl.
2. Pa3zHooOpa3ue MoIX00B K ONPeIeIEHUI0 peKIaMbl.
3. XapakTepucTuKa  OCHOBHBIX  (YHKIMH  peKiamMbl  (9KOHOMHYECKas,  COIMAaJbHasd,
KOMMYHHUKaTHBHAs1, 00pa3oBaTeIbHast/BOCIUTATEIbHAS ).
4. lenu u 3a1a4u pekjaambl B TYpU3ME.
5. Knaccudukanus pexinaMsl B TypU3Me.
3aoanue:
Hanucats 3cce Ha OHY U3 IPEAIAraeMbIX TEM:
1. Pexsiama u o011ecTBoO.
2. PexnamMa B MO€H KU3HU.
3. BnmsiHME pekiaMbl Ha )KU3Hb COBPEMEHHOTO YeNIOBEKa.
Cnucok nurepaTypsl:
Hyposuu, A. [1. Pexnama B Typusme : yueOHoe nocobue / A. I1. JlypoBud. — 5-e uz ., nepepad. u J1o1I.
— Mocksa : UTHOPA-M, 2020. — 158 c. — (Bsicmiee obpazoBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekcrt : anekTponHbIit. - URL:https://znanium.com/catalog/product/1039322
Crpareruu u COBpeMEHHbIE TPEH bl Pa3BUTHUS MPEANPHUATUN TYPUCTCKOTO U TOCTUHUYHOTO OM3Heca -
2021: matepuansl [V Beepoccuiickoit HayuHo-ipakTHyeckoit koHpepenun 23 anpens 2021 r. / nox

! Inan 3ansTHiI CTPOUTCS B COOTBETCTBHH CO CTPYKTYPOH AMCUMILUIMHEI (11.2). Pa3/ensl iaHa BKIIOYAKOT: HA3BaHHUE TEMBI, KOJIMIECTBO
4acoB, (OpMy NMpPOBEACHMS 3aHITHUs, €ro COAepxKaHHe (BONPOCH! Il 0OCYXKISHUs, 3aJaHusl, KOHTPOJIbHBIE BOMPOCHI, KEHCHl M T.IL.),
CHHCOK JiuTeparyphl. [Ipm HEoOXOAMMOCTH, IUIAHBI MPAKTHYECKUX M JIaOOPAaTOPHBIX 3aHSATHH MOTYT COJEp)KaTh  yKa3aHHS IO
BBITIOJTHEHUIO 331aHAI U TpeOOBaHMS K MaTepUaIbHO-TEXHUUECKOMY 00ECIICUCHNIO 3aHATHS.
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pen. E. E. KonoBanoBoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anexkrpoHHbIi. - URL:
https://znanium.com/catalog/product/1861571

Pa3paboTka 1 mpakTHKa BHEAPEHUS CTPATErMUECKUX YIIPABICHYECKUX MPOEKTHBIX PEIICHUHN 1O
Pa3BUTUIO TOCTUHUYHOTO U TYPUCTCKOTO OM3HEca: MaTepuaibl MeXIyHapOIHOW HaydHO-
npakTuueckoi kondepenuuu 27 ceHtsaops 2019 r. / mox pex. E. E. KonoBanooi. - Mockaa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - Tekct : anekrponnsiid. - URL:
https://znanium.com/catalog/product/1861562

Tema 2. Tpaauuum v COBpeMeHHOE COCTOSTHHE PeKJIAMbI

Tema 00x1a008:

e (Oco0eHHOCTH, TEHICHIIH U TIPOOIEMBI Pa3BUTHS OTEYECTBEHHOTO PHIHKA PEKIIAMBI.
e Bo03MO0OXXHOCTH HOBATOPCTBA U TBOPUYECTBA B PEKIIAME.

Koumponwvnvie eonpocur:

e 3apoxacHue pekiambl B J[peBHEM MUpe.

e Pexnama B 3anaanoi Espone u CIIA.

e lcropus pexnamsl B Poccnn.

Cnucok auTepaTyphl:
Hyposuu, A. I1. Pexnama B Typusme : yueOnoe nocodue / A. I1. JlypoBud. — 5-e uzn., nepepad. u 1or.
— Mocksa : UTH®PA-M, 2020. — 158 c. — (Bericuiee obpa3zoBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekct : anextponnsii. - URL:https://znanium.com/catalog/product/1039322
Crpateruu ¥ COBPEMECHHBIE TPEH/IBI PA3BUTHS MPEANPUATHN TYPUCTCKOTO U TOCTHHUYHOTO OM3HEca -
2021: matepuansl [V Beepoccuiickoil HayuHo-ipakTryeckoit kondepeniuu 23 ampens 2021 r. / nmox
pen. E. E. KonoBanooii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anekrponnsiid. - URL:
https://znanium.com/catalog/product/1861571
Pa3paboTka 1 mpakTHKa BHEAPEHUS CTPATETHUECKUX YIIPABICHYCCKUX MTPOSKTHBIX PEIICHUH 110
Pa3BUTHIO TOCTUHUYHOTO U TYPUCTCKOTO OM3Heca: MaTepuaibl MexIyHapoIHOM Hay4dHO-
npaktuyeckoit koHpepenuu 27 centsops 2019 r. / mox pexn. E. E. Konosanosoii. - Mocksa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - TekcT : anexTponHslii. - URL:
https://znanium.com/catalog/product/1861562

Tema 3. PexsiaMa B KOMILIeKCe MAPKETHHIa

Temvl 00K1a008:

e (Oco0eHHOCTH peKIaMbl HA Pa3HBIX CTAAMAX )KU3HEHHOTO IIMKJIA TOBApa/yCIyTrH

e Cneuucuka BTL-pexnamsl

Konmponvnwvie 6onpocbi:

e [loHsATHE CHCTEMBI MAPKETHUHTOBOW KOMMYHHKAIIHH, €€ POJIb B KOMIUIEKCE MAPKETHHTA.
e B3auMoCBs3b peKiIaMbl C OCHOBHBIMU CPEACTBAMU MAPKETHHIOBBIX KOMMYHUKAIMH.
3aoanue:

MOJIrOTOBUTh MHUBHIyaJIbHOE COOOIIEHNE Ha OJTHY U3 MPEAJIOKEHHBIX TEM.

1. MepueHnaii3uHr ¥ pekjiama Ha MecTe MpojiaX Kak MHCTpyMeHTsl BTL — pexnamsl.
2. CtumynupoBaHue Npojax Kak HHCTpyMeHT BTL — pexnamsl.

3. CtumynupoBanue cObITa Kak HHCTpyMeHT BTL — pexmamsr

4. IlpsaMoif MapKeTHHT KaK HHCTPYMeHT BTL — pexnamsl.

[MpomaxT mmicment (product placement) kak nactpyment BTL — pexiambl

Cnucok nureparypsl:
Hyposuu, A. I1. Pexnama B Typusme : yueOnoe nmocodue / A. I1. JlypoBud. — 5-e uzn., mepepad. u 1o1.
— Mocksa : UTH®PA-M, 2020. — 158 c. — (Bericuree obpa3zoBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekcr : anekrponHsIii. - URL:https://znanium.com/catalog/product/1039322
Crpareruu u COBpEMEHHBIE TPEHIbI Pa3BUTHUS TPEANIPHUSITANR TYPUCTCKOTO U TOCTHHUYHOTO OM3HEca -
2021: marepuansl IV Beepoccuiickoit HayuyHo-TipakTH4eckoil koHpepenun 23 anpens 2021 r. / mox
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pen. E. E. KonoBanoBoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anexkrpoHHsbii. - URL:
https://znanium.com/catalog/product/1861571

Pa3paboTka u mpakTHKa BHEAPEHUS CTPATETMYECKUX YIIPABICHYECKUX MPOEKTHBIX PEIIEHUH 10
Pa3BUTUIO TOCTUHUYHOTO U TYPUCTCKOTO OM3HEca: MaTepuaibl MeXIyHapOIHOW HaydHO-
npakTuueckoi kondepenuuu 27 ceHtsaops 2019 r. / mox pex. E. E. KonoBanooi. - Mockaa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - Tekct : anekrponnsiid. - URL:
https://znanium.com/catalog/product/1861562

Tema 4. CounajbHO-NICUXO0J0THYECKHE OCHOBBI PeKJIaMbI

Bonpocsr:

. CriocoObl pUBIIEYEHUSI BHUIMAHUS K peKJIaMe.

. Oco0eHHOCTH TOTPEOUTETHCKONH MOTHUBAIIMU IOTPEOUTENCH TYPYCIIYT.

. Peknama kak MeTOA ynpaBiIeHUs JIIOJbMH.

. Hcnonb30BaHue B peKiiaMe OCHOBHBIX MOJIOKEHUI TEOPUN KOMMYHUKAITUH.

. BnusiHue XapakTepuCTUK LEJIeBOM ay TMTOPUU Ha ITPOLECC BOCIIPUATHS PEKIIaMBbl.

Cnucok auTepaTyphl:
Hyposwuu, A. 1. Pexnama B Typu3me : yueOHoe mocodue / A. I1. JlypoBud. — 5-¢ uzn., mepepad. u Jor.
— Mocksa : THOPA-M, 2020. — 158 c. — (Bpsiciiee obpazoBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekcrt : anekTponHsIii. - URL:https://znanium.com/catalog/product/1039322
Ctpateruu 1 COBpeMEHHbIE TPEHIbI Pa3BUTHS NPEANPUATUN TYPUCTCKOTO U TOCTUHHUYHOTO OM3Heca -
2021: marepuans [V Beepoccuiickoit HaygyHO-TIpakTH4eckoil koHpepenun 23 anpens 2021 r. / mox
pen. E. E. KonoBanosoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekct : anekTpoHHbId. - URL:
https://znanium.com/catalog/product/1861571
Pa3paboTka u mpakTHKa BHEAPEHUS CTPATETMYECKUX YIIPABIEHYECKUX MTPOEKTHBIX PEIICHUH MO
Pa3BUTHIO TOCTUHHYHOTO M TYPUCTCKOTO OM3HECA: MaTepruaibl MexTyHapoIHOW Hay4IHO-
npakTuueckoi kondpepenuuu 27 ceHtsaops 2019 r. / nmox pex. E. E. KonoBanosoi. - Mockaa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - Tekct : anekrponnsiid. - URL:
https://znanium.com/catalog/product/1861562

Tema S. HopmaTuBHO-nnpaBoBasi 0a3a peK/JIaMHOM AeATEIbHOCTH

Bonpocwi:

e I3yunth 3aK0HOAATENLCTBO O pekiame. COCTaBUTh KOHCIEKT.

e 3yunth ocHOBHbIe npuHIMNILI Kogekca pexkiaaMHoN npakTUKU. COCTaBUTh KOHCIEKT

Hcrounuku:
®enepanbhblif 3akoH «O pekname» ot 13.03.2006 Ne 38-D3 (ITpunst I'J] C PO 22.02.2006,
nevictByromas peaakius ot 08.03.2015) // http://www.consultant.ru/popular/advert/

Criucok nureparypsl:
Hyposuy, A. I1. Pexnama B Typusme : yuebHoe nmocodue / A. I1. lypoBud. — 5-e uzj., mepepad. u JIoIl.
— Mockga : THOPA-M, 2020. — 158 c. — (Beiciiee obpa3oBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekcrt : anekTponHbIii. - URL:https://znanium.com/catalog/product/1039322
Crpareruu u COBpeMEHHbIE TPEH bl Pa3BUTHUS MPEANPHUATUN TYPUCTCKOTO U TOCTUHUYHOTO OM3Heca -
2021: matepuansl [V Beepoccuiickoit HayuHo-ipakTHyeckoit koHpepenmuu 23 ampens 2021 r. / nox
pen. E. E. KonoBanoBoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Teker : anekrponnsiid. - URL:
https://znanium.com/catalog/product/1861571
PazpaboTka 1 nmpakTUKa BHEIPEHUSI CTPATETHUECKUX YIPABIEHYECKUX MPOEKTHBIX PEIIEHHH Mo
Pa3BUTHIO TOCTUHUYHOTO U TYPUCTCKOTO OM3Heca: MaTepuanbl MeXIyHapoIHOM Hay4YHO-
npakTuyeckoit koHdepenuuu 27 centsops 2019 r. / nox pen. E. E. Konosanosoii. - Mocksa :
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Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - TekcT : anektponHsbIi. - URL:
https://znanium.com/catalog/product/1861562

Tema 6. Kitaccudukanus 4 XapakTepUCTHKA PEKJIAMHBIX CPeICTB
Bonpocwi:
o [loHATHE U OCHOBHBIE MOJIXO/IBI K KJIacCU(UKAIIMY PEKIAMHBIX CPE/ICTB.
e XapaKTepUCTHKA 3JIEMEHTOB CPEICTB peKJaMbl (TEKCT, H300pa)keHue, IBET, CBET, 3BYK, MIPUPT,
PHUCYHOK, TpayUueCcKHe JIEMEHTHI).
e VYcioBus BbIOOpa PEKIaMHBIX CPEJICTB.
3aoanue:
MOATOTOBUTH MHAUBUIyaJIbHOE COOOIICHHE HA OJTHY U3 MPEAJIOKEHHBIX TEM.
1. OcobGeHHOCTH UCTIONB30BAHUS PEKIIAMbI TypU3Ma B IIpecce.
2. Cneuuduxka Tesne- U paIuopeKaMbl TYPUCTHUYECKUX YCIYT.
3. Crennduka HapyXKHOH peKiIaMbl B cepe Typusma.
4. Ponb KOMIIBIOTEPU3UPOBAHHOMN PEKIIaMBbI B IEATEIILHOCTH TYPUCTCKOTO IPEIIPUITHUS.
5. IleuatHas peknama B cepe Typusma.

Cnucok auTepaTyphl:
Hyposuu, A. [1. Pexnama B Typusme : yueOnoe nocodue / A. I1. lypoBud. — 5-e uzn., nepepad. u 1o1.
— Mocksa : UTH®PA-M, 2020. — 158 c. — (Bericuiee obpa3zoBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekct : anextponnsii. - URL:https://znanium.com/catalog/product/1039322
Crpateruu ¥ COBPEMECHHBIE TPEHIBI PA3BUTHS MPEANPUIATANA TYPUCTCKOTO U TOCTUHUYHOTO OM3HECa -
2021: matepuansl [V Beepoccuiickoil HayuHo-ipakTryeckoit koHdepeniuu 23 ampens 2021 r. / nmox
pen. E. E. Konoanosoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anexTpoHHsIi. - URL:
https://znanium.com/catalog/product/1861571
Pa3paboTka 1 mpakTHKa BHEAPEHUS CTPATETHUECKUX YIIPABICHYCCKUX MTPOSKTHBIX PEIICHUH 110
Pa3BUTHIO TOCTUHUYHOTO U TYPUCTCKOTO OM3HEeca: MaTepuanbl MexXIyHapoIHOM Hay4HO-
npaktuyeckoil koHpepenuuu 27 centsops 2019 r. / nmox pen. E. E. Konosanosoii. - Mocksa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - TekcT : anexTponHslii. - URL:
https://znanium.com/catalog/product/1861562

Tema 7. PazpadoTka pekjaMHON NPOAYKIHHA
Tembl 00K1a008:
1.  XynoxxecTBeHHOE 0OpPMIIEHHE PEKIAMHBIX OOBEKTOB.
2.  Kommosumus pexiamsl.
3.  BzaumopeiictBue BepOalbHOrO, BHU3YaJbHOIO, 3BYKOBOTO U PUTMHUYECKOTO PSJIOB B
pEeKJIaMHOM COOOIIEHUH.
4.  KonupalTHHT: CyITHOCTb U IpaBUIIA.
Konmponvnvie gonpocwi:
e Mertoauka pa3pabOTKU peKJIaMHbBIX MaTepHasoB.
e CTpyKTypa peKjaMHOro OOpalleHHs] U XapaKTepUCTHKAa OCHOBHBIX 3JIEMEHTOB BepOalIbHOMN
4acTH (CJI0raH, 3arojIoBOK, OCHOBHOM peKJIaMHBIM TEKCT, 3X0-(ppa3za).
e Ilpuemsl co3ganus peKkIaMHBIX COOOLICHHIA.
e Bri6op cpenctB pacnpocTpaHeHus pekiaMbl. [IperMyinecTBa 1 HETOCTaTKU OCHOBHBIX CPENICTB
pacnpocTpaHEeHUs pEeKJIaMBbl.
Crnncok nureparypst:
Hyposuu, A. [1. Pexnama B Typusme : yueOHoe noco6ue / A. I1. JlypoBud. — 5-e u3n., nepepad. u J1o1.
— Mocksa : UTHOPA-M, 2020. — 158 c. — (Bsicmiee odpa3oBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekcrt : anekTponHbIit. - URL:https://znanium.com/catalog/product/1039322
Crpareruu u COBpeMEHHbIE TPEH bl Pa3BUTHUS MPEANPUATUN TYPUCTCKOTO U TOCTUHUYHOTO OM3Heca -
2021: matepuansl [V Beepoccuiickoil HayuHo-ipakTryeckoit koHdepenmuu 23 ampens 2021 r. / nox
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pen. E. E. KonoBanoBoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anexkrpoHHbIi. - URL:
https://znanium.com/catalog/product/1861571

Pa3paboTka 1 mpakTHKa BHEAPEHUS CTPATETMYECKUX YIPABIEHYECKUX ITPOEKTHBIX PEIICHUH 10
Pa3BUTUIO TOCTUHUYHOTO U TYPUCTCKOTO OM3HEca: MaTepuaibl MeXIyHapOIHOW HaydHO-
npakTuueckoi kondepenuuu 27 ceHtsaops 2019 r. / mox pex. E. E. Konosanopoii. - Mockaa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - Tekct : anekrponnsiid. - URL:
https://znanium.com/catalog/product/1861562

Tema 8. Cnneunduka pexaaMpl B Typusme. ®opMupoBanmne GpeHaa ToBapa, JeCTUHHANUM
3aoanus:

1. IToAroToBUTH MHAMBHIYATHHOE COOOIIEHHE HA OAHY U3 MPEITI0KESHHBIX TEM.
e Cneuu¢uka TypnpoayKTa, Onpeaensionias 0coOOEHHOCTH peKaMbl., OpeHa
e ToBapHblli 3HaK U AJIEMEHTHl (PUPMEHHOrO CTUJIS TYPUCTCKOTO MPEANPUATHS KaK CpelCTBa
peknamsl U PR B Typusme.
e Pexiama TypnpoOJyKTa Ha BBICTABKAX U sipMapKax.
e Peknama TypHCTCKHX jaecTuHaiuii. DopMupoBanue OpeHaa

2. IlpoBecTH KOHTEHT-aHAIM3 PEKJIAMHBIX COOOILIEHUN TYpYCIYr C LEJIbI0 BBISIBICHUS
0CcOOEHHOCTEH CoNlepKaHHS U WUTIOCTPALUK B peKIaMHBIX MaTtepuaiax. [loAroToBUTh OTYeT.

Cnucok auTepaTyphl:
Hyposuu, A. [1. Pexnama B Typusme : yueOnoe nocodue / A. I1. JlypoBud. — 5-e uzna., nepepad. u 1o1.
— Mocksa : UTH®PA-M, 2020. — 158 c. — (Bericuiee obpa3zoBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekct : anextponnsiit. - URL:https://znanium.com/catalog/product/1039322
Crpateruu ¥ COBPEMECHHBIE TPEH/IBI PA3BUTHS MPEANPUATHN TYPUCTCKOTO U TOCTHHHYHOTO OM3HEca -
2021: matepuansl [V Beepoccuiickoil HayuHo-ipakTHyecKoit koHpepeniuu 23 anpens 2021 r. / nmox
pen. E. E. Konoanosoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anexTponHsii. - URL:
https://znanium.com/catalog/product/1861571
Pa3paboTka 1 mpakTHKa BHEAPEHUS CTPATETHUECKUX YIIPABICHYCCKUX MTPOCKTHBIX PEIICHUH TI0
Pa3BUTHIO TOCTUHUYHOTO U TYPUCTCKOTO OM3HEca: MaTepuanbl MexXIyHapoIHOM HaydHO-
npakTuueckoi koHpepenuuu 27 centsops 2019 r. / nox pen. E. E. Konosanosoii. - Mocksa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - Tekct : anekrponHsIid. - URL:
https://znanium.com/catalog/product/1861562

Tema 9. Opranusanusi 1 ynpasJjieHHe PeKJIAMHOM JesITeJIbHOCTBIO B c(hepe Typu3mMa

Konmponvnwvie 6onpocai:

1. CymHocTs 1 6a30Bast MOZIENb OpraHU3alMK PEKJIAMHOMN 1€ TeTbHOCTH.

2. IlnannpoBaHue pEeKIAMHOH IeATENLHOCTH B Typu3Me. OpraHu3anus peKJIaMHOHN e TeIbHOCTH B
TypHU3MeE.

3. B3anMOOTHOIIIEHHUS] YIaCTHUKOB PEKJIAMHOTO TIpoIiecca.

4. PexnaMHasi KaMIaHUs KaKk HHCTPYMEHT PEKJIaMHOMN JEATeNbHOCTH B TYpHU3ME.

5. Pazpabotka OropkeTa pekiaMHOM KOMIIAaHUU B cepe Typusma: (GaKTOphl, BIHUSIONIME HA pa3Mep
peKIaMHOro OI0JpKeTa.

6. Metobr hopMUPOBAHHS PEKIIAMHOTO OFOKETA.

3aoanue:

e COCTaBUTh OTYET OO OpraHM3alUy PEKIAMHON NEATEIbHOCTH TYPHUCTCKOTO MPENNpHUSITHS I10

pe3yibTaTaM y4eOHOU IKCKYpPCHH.

Cnucok mrepaTypsl.

Hyposuu, A. I1. Pexnama B Typusme : yueOHnoe nocodue / A. I1. JlypoBud. — 5-e uzn., mepepad. u 1o1I.

— Mocksa : UTH®PA-M, 2020. — 158 c. — (Bericuree obpa3zoBanue: Maructparypa). - ISBN 978-5-

16-015516-6. - Tekcr : anekrponHsIii. - URL:https://znanium.com/catalog/product/1039322
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Crtpateruu u COBpeMEHHbIE TPEHAbI Pa3BUTHS NPEANPUATUN TYPUCTCKOTO U TOCTUHUYHOTO OM3Heca -
2021: marepuans! IV Beepoccuiickoit HayuyHO-TipakTH4eckoil koHpepenuun 23 anpens 2021 r. / nox
pen. E. E. KonoBanoBoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anexkrpoHHsii. - URL:
https://znanium.com/catalog/product/1861571

Pa3paboTka 1 mpakTHKa BHEAPEHUS CTPATErMUECKUX YIIPABICHYECKUX MPOEKTHBIX PEIICHUN IO
Pa3BUTUIO TOCTUHUYHOTO U TYPUCTCKOTO OM3HEca: MaTepuaibl MeXIyHapOoIHOW HaydIHO-
npakTuueckoi kondepenmuuu 27 ceHtsaops 2019 r. / mox pex. E. E. KonoBanooi. - Mockaa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - Tekct : anekrponnsiid. - URL:
https://znanium.com/catalog/product/1861562

Tema 10. D¢ PekTHBHOCTH peKJIAMHOI 1eSITeTbHOCTH
Konmponvnwvie éonpochwi:

1. OkoHoMuueckass  3(Q(QEKTUBHOCTh:  OCHOBHBIE  TOHSTHSA,  CBA3aHHBIE  C
3(PEKTUBHOCTHIO PEKJIaMbl; METOABI pacueTa 3O PEKTUBHOCTH PEKIIAMBI.
2. [Icuxonmornueckass 3(G(GEKTUBHOCT, NPUMEHEHHsSI CPEICTB pPEKIaMbl: IOKa3aTelu

3¢ (HEeKTUBHOCTH, METOBI N3yueHUs F3(P(HEKTUBHOCTH.

Cnucok auTepaTyphl:
Hyposwuu, A. I1. Pexnama B Typu3me : yueOHoe mocodue / A. I1. JlypoBud. — 5-¢ uzn., mepepad. u gor.
— Mocksa : THOPA-M, 2020. — 158 c. — (Bpsiciiee obpazoBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekcrt : anekTponHsIit. - URL:https://znanium.com/catalog/product/1039322
Ctpateruu 1 COBpeMEHHbIE TPEHIbI Pa3BUTHS NPEANPUATUN TYPUCTCKOTO U TOCTUHHUYHOTO OM3Heca -
2021: marepuans [V Beepoccuiickoit HaygyHO-TIpakTH4eckoil koHpepenun 23 anpens 2021 r. / mox
pen. E. E. KonoBanosoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekct : anekTpoHHbId. - URL:
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IIpunoxenune 1. AHHOTAITHSA
paboueii mporpaMMbl JUCIUITIHHBL

AHHOTAIIUS PABOYEN ITPOT'PAMMBI TUCIHUILIAHBI

Huctumnbna «PekyiaMHasi 1eAATeJILHOCTh B MEMKAYHAPOAHOM TYpHU3Me» pealu3yercs Ha
(dakynbTeTe BOCTOKOBEACHHUS M COIHMAILHO-KOMMYHUKATUBHBIX HAayK Kadeapod KyJIbTyphl MHpa U
J€MOKpATHUH.

eap Kypca COCTOMT B HM3YYCHHH DPEATBHBIX IMPAKTUK PEKIAMHOTO felia B cdepe YCIayr u
Typu3Ma Hapsay € IPYTMMH KOMMYHUKAIIMOHHBIMH MpOLIECCAMH M TEXHOJIOTUSIMH;, B OBIIAJCHHUU
OCHOBHBIMHM TEXHOJIOTHSIMU PEKJIAMHOTO Jiejla, NPUEMOB MeAHA-IUIAHUPOBAHUS W PEKIAMHOTO
KOHCAJITHUHTa; (OPMHUPOBAHUU NPOPECCHOHANBHBIX KOMIETEHIIMH B 00JacTM MapKeTHHTOBOM U
pPEKJIaMHOM JIeATEIbHOCTH, OCYIIECTBICHUS aHATUTUYECKUX, TPOCKTHBIX U MPE3CHTAIIMOHHBIX padoT B
stoii obnactu. Kypc mnpusBan ¢opMupoBaTh CHCTEMY B3IJISIIOB Ha COBPEMEHHYIO PEKJIaAMHO-
MH()OPMAIMOHHYIO JIESTEIBHOCTh U MEPCTICKTUBBI €€ Pa3BUTHS IS CPEPhI YCIIYT.

W3 menu Kypca BBITEKAIOT 3aJauyM, peaju3alis KOTOPBIX B XOJ€ M3YUYEHUS TUCIUILINHBI
MO3BOJISIET JIOCTUTHYTh IMMOCTaBICHHON 1enu. [y JaHHOW JUCHUILIMHBI TUTAHUPYIOTCS CIIEIYIOLINE
o0Opa3oBaTenbHbIC 3a4a4H.

- YCBOCHHE CTYyJICHTAMHU OCHOBHBIX TCPMHHOB M IOHSTHH B OOJIACTH PEKJIAMHOTO Jeia, MX
BKJIIOUEHUS B TPO(HECCUOHATIBHBIN S3bIK CIICIUAINCTA TI0 CEPBUCY U TYPU3MY;

- BKJIOUYEHHE B MPOPECCHOHAIBHBIA Oarak YMEHHS «YHUTaTh» COBPEMEHHYIO pEKjIamy,
oQOopMIIATh TEXHUYECKOE 3aJaHHe Ha CO3JaHHE PEKJIAMHBIX MPOAYKTOB U MPOU3BOAMUTH IKCIEPTU3Y
TaKOBBIX;

- OBJaJicHHE HEOOXOIUMBIMH MPO(ECCHOHANBHBIMA HABBIKAMHU CO3JaHUS  pEKIaMHON
MPOAYKIIMH, COCTABIICHUSI MEIUaIIaHa i PEKJIaMHBIX KaMIIaHUM;

- (opmupoBaHue HaBBIKOB MpodeccuoHaIbHOTO  odopmiieHUusT U MPOPECCHOHATHHOTO
«UYTEHUS» PEKIIAMHBIX MATEPHUAJIOB Ha MPEANPUATHIX TypU3Ma H CEPBHCA, CIOCOOOB OpraHU3alUU
Jiena B JaHHOM 00J1acTh ASITeTbHOCTH

JuctummHa (Modyiv) HanpapiieHa Ha GOPMHUPOBAHUE CISAYIONUX KOMIICTCHIIHIA:

YK-4 CnocobeH NpuMEHSITh COBPEMEHHBbIE KOMMYHHMKATHUBHBIE TEXHOJOTMH, B TOM YHCJIE Ha
WHOCTPaHHOM(BIX) A3bIKe(ax), AJIs aKaJIeMHYECKOT0 U MPO(HECCUOHATFHOTO B3aUMOICUCTBUS

VYK-4.1 BeiOupaer cTuib OOIIEHUS HAa PYCCKOM SI3bIKE B 3aBUCUMOCTH OT €U U YCJIOBUU
MapTHEPCTBA; aAaNTUPYET Peub, CTUIIh OOIIEHHUS U S3BIK )KECTOB K CUTYAIIUsIM B3aHUMOIEHCTBHS

[1K-1 Bnanenue npueMaMu U METOAaMH pabOTHI C IEPCOHATIOM, METO/IaMHU OLIEHKH KauecTBa U
PEe3yIBTAaTUBHOCTH TPYJa MIEpCcOHAsa MPEINPUATHS TYPUCTCKON HHIYCTPUHI

[TK-1.2 OcyiecTBisieT B3aMMOCHCTBHE C TOTPEOUTENSIMU U 3aMHTEPECOBAHHBIMU CTOPOHAMU

[TK-3 Bnanenue criocoOHOCTHIO OIEHUBATEH M OCYIIECTBIISITh TEXHUKO-3KOHOMHYECKOE 000CHOBAaHUE
WHHOBAIIMOHHBIX IPOEKTOB B TYPUCTCKOW MHAYCTPUU HA Pa3HBIX YPOBHSX ((henepaabHOM,
pPEruoHAIEHOM, MYHHUITUTIATHFHOM (JIOKaJIbHOM) YPOBHE)

[TK-3.1 OcyiecTBisieT mpolecc pa3padoTKH TYPUCTCKOTO MPOAYKTa C UCTIOIh30BAHUEM
WHHOBAIIMOHHBIX TEXHOJIOTHI

3HaTh:

- OCHOBHBIE BU/IbI M TUIIBI PEKJIAMBI, €€ IIPAaBOBbIE OCHOBaHUs B PD;

- HaIlpaBJICHUS U IIKOJIbI PEKJIIAMHOTO J€T1a;

- OCHOBHbIE MH(OPMAILMOHHBIE PECYpChl B cepe PeKIaMHON NEATEIbHOCTH ¢ MX MOOMIIBHOCTBIO U
IUBEPCU(PUKAIIIOHHOCTHIO;

- TUIOJIOTHIO PEKJIAMHBIX TEKCTOB MU CTPYKTYPY pEKJIaMHBIX 00pa3oB, KOTOPbIE HCHOJIb3YIOTCS B
TypU3ME;

- OCHOBBI HOMIMUHTA U OpeHIUHTa B TypU3MeE U CEPBHCE.

YMeTs:
- CO3[1aBaTh YHUKAJIbHOE IMPEITIOKEHHUE TYPIPOAYKTa U YCIAYTH PA3IMYHBIMU CPEACTBAMU PEKIIAMBI;
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- CTPOUTH PEKJIAMHYIO CTPATETHIO C YIETOM COBPEMEHHBIX IOCTHKEHHUH B chepe Mmeana-
TUTAHUPOBAHUS M PEKIIAMHBIX TEXHOJIOTHH;
- ONITUMH3UPOBATH PACXO0/Ibl KaK IIPH BBIOOPE U PEATM3AIINN PA3TUIHBIX KOMMYHHUKAIIMOHHBIX
CTpaTeruii B peasin3alii MeANaIIaHuPOBaHUS PEKIIAMBI;
Bnanets:
- TEXHOJIOTUSIMU aHAIIN3a MECCUIKEH PEeKIIAMHBIX TEKCTOB B 00pa30B;
- TEXHOJIOTHSIMU KpeaTHBa, aHAJTUTUKH, KOHCAJITUHTA.
[To mucturuinHe (Modyai0) IPELyCMOTPEHA TPOMEXKYTOYHAS aTTecTalus B (hopMe 3adeTa.
OO0mmas TpyJ0€MKOCTh OCBOCHHSI TUCIMIUIUHBI (MOOY/i51) COCTABIISAET 3 3a4C€THBIC €AMHUIIBI.



